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Insulite helps you cover a wider market, 
get a stronger hold on sales, make more profits. 
This double-duty material helps to build better houses; 
customers are better satisfied with results. Your repeat business 
is greater, your sales volume goes up, your profits steadily increase. is 
: 12 
Sell double-duty, double-value Insulite. et 
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The companies listed below manufacture doors accord- 
ing to specifications and standards of the Fir Door 
Institute as promulgated by the U. S. Department ot 
Commerce, which conform to the grading rules and 
inspection service of the Institute. All doors, produced 
by these manufacturers which bear official F. D. I. 
seals, are backed and guaranteed as to quality by 
the Fir Door Institute. 














ACME DOOR COMPANY 


Hoquiam, Washington 


BUFFELEN MANUFACTURING CO. 


Tacoma I, Washington 


M & M WOOD WORKING COMPANY 


Portland 3, Oregon 


E. A. NORD COMPANY 


Everett, Washington 


ROBINSON MANUFACTURING CO. 


Everett, Washington 


SIMPSON LOGGING COMPANY 


Seattle 1, Washington 


VANCOUVER DOOR COMPANY 


Montesano, Washington 


THE WHEELER, OSGOOD COMPANY 


Tacoma 1, Washington 
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IT LOOKS LIKE those seeking legislation to legalize basing 
point pricing have their work cut out for them. For one thing, 
consideration of the problem may get lost in the shuffle of 
changing government leadership. For another, it won't get the 
sympathetic hearing expected from the Republicans. One rea- 
son: cement production is higher than ever but cannot keep pace 
with purchases. So far, at least, it appears the outlawing of 
basing point pricing has not cut down on cement distribution. 


TOTAL PRODUCTION OF HOMES since the war is about two 
and a half million — housing for ten million persons based on 
about four per household, according to the National Association 
of Home Builders. This is enough housing to shelter the entire 
populations of Denver, Minneapolis, St. Paul, Indianapolis, 
Atlanta, New Orleans, Dallas, Seattle, Toledo, Rochester, Des 
Moines, Boston, San Francisco and St. Louis, and still have 
enough new housing left over to provide shelter for every man, 
woman and child in a city of three million people. 


MORTGAGE FINANCING: Spring's record breaking level of 
home starts is the reason why the dollar value of mortgages 
written is holding its high level of one billion dollars a month. 
Last year’s lending isn't being exceeded because existing home 
sales are down substantially. 

Indications are that the demand for mortgage money for new 
home purchases will continue at a relatively high level but that 
the peak has been passed. Neither new home starts nor existing 
home sales are expected to make a startling recovery. In August 
‘48, the number of mortgages written was 1 percent above Sep- 
tember ‘48. However, this was slightly below both August ‘47 
and August ‘46. 





NATION'S LARGEST LUMBER YARD? 





Half a mile long, this huge storage yard contains 30,000,000 board feet of 
lumber. This stock pile of lumber is being used in the construction of the 
temporary town of North Richland, six miles north of Richland, Washington, 
main city of the vast General Electric Plutonium Works near Yakima, on the 
Columbia river. North Richland is expected to reach a population peak of 
20.000 at the height of the enlargement program at this far western atomic 
energy plant. Stocks at the storage yard are constantly replenished by trains 


and trucks rushing in new supplies of lumber from the adjacent fir and pine 
regions. 
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NATIONAL ASSOCIATION 


ELECTS NEW OFFICERS 


Research and publicity high on 

agenda as lumbermen plot course 

MEETING on November 8 to 11 
in Miami, the board of directors of 
the National Retail Lumber Asso- 
ciation elected C. B. Sweet of Long- 
Bell Lumber company, Longview, 
Washington, president, to succeed 
Norman Mason; W. Albie Barks- 
dale, Charlottesville, Va., treasurer 
and H. R. (Cotton) Northup 
executive vice-president. Clyde A. 
Fulton of the Colburn-Fulton Lum- 


C. B. Sweet of the Long-Bell Lumber 
company, Longview, Wash., newly elected 
president of NRLDA. 





W. Albie Barksdale, Charlottesville, Va.. 
elected treasurer of NRLDA at Miami 
national meeting. 





ber company, Charlotte, Mich. was 
elected a new vice-president. 

Highlights of the meeting in- 
cluded determination to back the 
research program to the hilt. The 
Photo Play magazine I-E house 
promotion and the public relations 
award contest also came in for their 
share of attention. 

The return of the Northwestern 
Lumbermens Association as an af- 
filiate National group keynoted the 
spirit of cooperation that marked 
the meeting. 


CEDAR SHINGLES 
Manufacturers and distributors 
meet at Seattle in December 

RED cedar shingle manufactur- 
ers and distributors will gather in 

Seattle, Washington on Friday, De- 

cember 10, for the 32nd annual 

meeting of the Red Cedar Shingle 

Bureau, announces W. W. Wood- 

bridge, secretary-manager. 

Shingle dealers, wholesalers and 
commission salesmen are invited 
to attend the convention, which will 
be held in Seattle’s New Washing- 
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KD YP BOARDS 


We recently doubled our kiln capacity—and 
right now are featuring for prompt shipment-- 


1x6 RL #2 KD-S4S, $2S & CM, 
Pats. 105, 106 and 116 Siding 


Also consult us on 4/4 AD Hardwoods 


reliable manufacture. 
a drying. Dependable grades. You can't beat 
Scotch lumber for values and satisfaction. 
Over 52 years of production at the same 


Consult Scotch on your needs 
in Ad and Kd Southern Pine 
and Southern Hardwoods. 

















= 
z 
Z 





















































Ready to Ship 























Scientific kiln 














‘ 













































































Zz Zz 
ZA Z 
Zz 
Z A 
Z Z Z, 
eB 
% 


November 20, 1948, AMERICAN LUMBERMAN oF 





ton Hotel, Woodbridge states. 

Prominent lumbermen and mer. 
chandisers are scheduled to address 
the assembled shingle producers, 
Among these are Phil Runion, Lip. 
coln, Nebraska, secretary of the 
Nebraska Lumber Merchants As. 7 
sociation, Neil M. Mathews, Phila. 
delphia, vice president of Farm 
Journal, Inc., Ralph Marteney, 
Wichita lumber and shingle whole. 
saler, and several other outstanding 
industry figures. 

Charles Plant, Vancouver, B. C,, 
president of the Bureau, will pre. 
side at the session. 


PAINT RESEARCH 
Money saving improvements 
in paints give better product | 
AS A result of extensive tech- 
nical research, today’s can of paint 
is a far better and more versatile © 
product than that which was on 
the market as recently as 10 to 15 
years ago, according to the Con- 
struction Industry Information ‘ 
Committee. | 
One of the most significant de- 
velopments, according to a recent 
study by the committee’s econo- | 
mists, is the improvement of qual- |)! 
ity to the point where two-cat ©) 
paint systems now give excellent | 
protection and appearance to the | 
exterior of a home, whereas three ; 
coats were considered necessary a/ 
few years ago. The result is a sub- | 
stantial saving in both time and | 
materials. 
More than 2,000 chemists are at | 
work in the paint industry, and 
fully 250 manufacturers make up 
and test experimental formulas for 
paints, lacquers, and varnishes. A 
considerably larger number con- 
duct exposure and durability tests | 
on their regular products. 


BETTER RESISTANCE 

Chalking or flaking of paint from} 
exposure to weather has_ been 
greatly reduced, particularly by the 
development of a method of chang-~ 
ing the shape of the crystals of 
one of the commonly used ingre 
dients, and new paint formulas| 
have been developed with special 
properties for resisting mildew, 
fungus, corrosion, and the effects| 
of direct sunlight. 


PLYWOOD ASSOCIATION 
New members added as industt 
expands to meet new demand 
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TWO new members have bel)” 
added to the nine-man managemel!| | 
committee of the Douglas Fir Ply 
wood Association which directs th) 
research and promotional activitiayy 
of 37 West Coast fir plywood fatty 
tories. They are Victor Ols0 5 
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Tr INTERIORS OF PERMANENT BEAUTY 


time and | 
Consistent sales build consistent profit. TYLAC dealers and dis- 




















ists are at tributors everywhere have always found this beautiful, superior 
istry, and wall covering a ready seller and an above average profit maker. 
| piel up But, with the advent of 

rmulas for Vee New 

‘nishes. A 

seg HI-BAKED PLASTIC ENAMEL SURFACE 





“aaa Minacle Walls by F WHLAC mn ero 
“9 by g _AC Tim Tylac Says: 
E the ultimate in fine prefabricated wall board coverings — sales a a 
paint from have stepped up far beyond their expectations. modern wall board coverings 
has _ been We believe the reasons for this ready consumer acceptance, are — Miracle Walls by TYLAC. 
arly by the obvious: Every known feature of superiority is “built-in” for the It does not chip, crack or craze, 
1 of chang: users benefit. Beauty, Adaptability, Permanence and Economy & & Ripsivine: to Semntnte 
: acids, stains, alcohol, grime, 
f —are only a few of them. Four basic patterns and 18 lustrous col- . : 
crystals 0 ff 1 cages . P : Sprig etc. Needs no renewing — just 
ised ingte ors offer end ess varieties of combinations to suit every users indi- a swipe or two with a damp 
formulas vidual decorative preference. cloth restores its original lustre. 
sth special Miracle Walls by TYLAC are used everywhere: In homes, offices, a the same 
1 — stores, factories, hospitals, hotels, theatres — wherever there’s an poets Cee sages te Sihee 
ig mildew, ere ll there’ Walls by TYLAC back in ’39 
erect interior wall there’s a use, and a need for TYLAC. contin adiaaaes tiatias 
the effects Our new, liberal sales, advertising and dealer helps program will Build more sales and more 
g P : 
| really help you sell more TYLAC — and build more profits. Why profits with — TYLAC. 

TION not write us today for full information. You’ll be glad you did. 
| oe “Miracle Walls by TYLAC” is the registered trademark of the Tylac Company in the United States. 
>w aeman 
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3 Reasons WHY 
It Pays to Buy 
from These 
Western Wholesalers 


1. Your Western Wholesaler is on the 
ground. He can see a mill's facilities— 
and the class of lumber being produced. 


2. Your Western Wholesaler gives you serv- 
ice from many mills. If one doesn't have 
the right stock, another probably does. 


3. Your Western Wholesaler has an intimate 
knowledge of each mill's manufacturing 
and shipping facilities. He knows what 
mills can best meet your needs. 


Put your needs up to these leading Western 
Wholesalers. 


Morrill & Sturgeon 
Lumber Co. wanes 
Yeon Bidg., Portland, Ore. 








Pacific National Sales Co. 


West Coast Lumber 
Charles B. Hurley, Pres. 


P. O. Box 1587, Tacoma 1, Wash. 





WALES LUMBER COMPANY 
Old National Bank Building 


SPOKANE - - - WASHINGTON 









Market St., San Francisco 4, Cal. 
MAUK SEATTLE LUMBER COMPANY 


SEATTLE, WASH. 
HOMESTEAD BRAND 
WESTERN LUMBER MERCHANTS 


Joseph A. Adair Lumber Co. 
520 S. W. Sixth Avenue 
Portiand 4, Oregon 


Carl E. Soderberg Lumber Co., Inc. 


1120 Old Nat'l Bk. Bldg., SPOKANE 8, WASH. 
PINE SPECIALISTS 


Riverside 4335 











Main 6954 





Duncan Lumber Co., Inc. 
818 Securities Bldg., Seattle 1, Wash. 
Specializing in mixed carlots. 
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president of Bellingham (Wash.) 
Plywood Corp., and J. W. Forrester, 
general manager of Coos Bay 
(Ore.) Lbr. Co. 

The new members were named 
at a recent industry meeting at 
Portland, Ore., during which E. W. 
Daniels, president of Harbor Ply- 
wood Corp., was re-elected commit- 
tee chairman for the 11th consecu- 
tive year. 

The committee has been enlarged 
from the original membership of 
nine to keep pace with the increas- 
ing size of the industry. Members 
are selected to represent various 
types of plywood plant operations 
from each section of the Douglas 
fir region. 

Other committee members in- 
clude: N. O. Cruver, president of 
The Wheeler Osgood Co., Tacoma, 
Wash.; B. V. Hancock, vice presi- 
dent of Cascades Plywood Corp., 
Portland, Ore.; Thomas B. Ma- 
larkey, vice president of M and M 
Wood Working Co., Portland; 
Robert E. Seeley, vice president of 
Simpson Industries, Seattle, Wash. ; 
Frost Snyder, president of Van- 
couver Plywood and Veneer Co., 
Tacoma; 

Herman E. Tenzler, president of 
Northwest Door Co., Tacoma; Ar- 
nold Koutonen, president of Dougles 
Fir Plywood Association and gen- 
eral manager of St. Paul & Tacoma 
Lbr. Co’s. plywood division at 
Olympia, Wash., and Charles E. 
Devlin, managing director of the 
industry trade association, Tacoma. 


RESEARCH IN METALS 


Indicates new savings in 
labor and material realized 


RESEARCH on metals used in 
building has brought about new 
uses for old materials, the devel- 
opment of new materials, more effi- 
cient structural designs, and sav- 
ings in both labor and materials, 
Melvin H. Baker, chairman of the 
Construction Industry Information 
Committee, stated Saturday. 

“Great emphasis has been placed 
recently on the development of 
light materials for light loads, 
bringing economy both in the use 
of material and in handling by 
labor, and in many cases greater 
convenience to owners of build- 
ings,” Mr. Baker said. 

“As a result, we now have light 
steel framing for house construc- 
tion, which may be used with any 





type of covering and is applicable 
to any style of house. Light-gage 
steel also provides a new struc- 
tural floor system which enables 
the electric wiring system in com- 
mercial buildings to be revised ac- 
cording to changing needs with 
negligible cutting or patching of 
floors, walls, and ceilings. 

“Development of aluminum al- 
loys has given us many widely used 
light-weight products: vertically 
swinging garage doors, double- 
hung and casement window sash, 
revolving and swinging doors, 
frames, roofing, siding, flashings, 
eaves troughs and downspouts, and 
all kinds of ornamental work. Since 
aluminum keeps weight down, it 
has made power tools, such as elec- 
tric hand saws and drills and other 
more efficient equipment, feasible 
for use by building workers. Struc- 
tural use of aluminum has also ex- 
panded greatly. 

“Magnesium has also worked its 
way into builders’ equipment, 
weighing a third less than alumi- 
num and now available in quantity 
at prices allowing a considerable 
range of uses. One interesting ex- 
ample is a wheelbarrow so light 
that it can be held at arm’s length. 

“Meanwhile, the long-established 
construction metals undergo con- 
stant research and improvements. 
Copper has been used for centuries 
for better-grade sheet metal work 
and brass for better grade hard- 
ware. But experiment and develop- 
ment of new alloys and of new 
manufacturing equipment has mul- 
tiplied the uses of copper in con- 
struction, especially in plumbing 
and heating systems. Copper flash- 
ings to protect masonry walls have 
benefited from modern design and 
technique so that tailor-made re- 
sults may be had from stock sizes. 

“The iron and steel industry’s 
numerous research projects include 
studies of the most economical and 
efficient use of steel in reinforcing 
concrete. Considerable progress also 
has been made in preventing cor- 
rosion in steel pipe and pipe lin- 
ings.” 


HOUSING DOLLAR 


Percent of family spending for 
shelter ranks far down ist 


THE amount of the total family 
income spent for housing in the 
United States is far less than most 
people think, according to the Na 
tional Association of Home Build- 
ers. Department of Commerce fig 
ures show that only nine percent of 
the family income went for housing 
in 1947, and this means all rental 
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PENNVERNON 











Its excellent visional properties and brilliant surface finish on both sides 
of the sheet make “‘Pennvernon” a quality window glass. Pennvernon 
Window Glass meets the most exacting sheet glass requirements. It assures 
you much more customer satisfaction than does ordinary window glass; 
helps you make more friends; brings you more business. 

So, take a tip: Sell “Pennvernon” — not just “window glass.” 


F, 
PENNVERNON & winvow ciass 


G PAINTS * GLASS -* CHEMICALS + BRUSHES : PLASTICS 


PITTSBURGH PLATE GLASS COMPAN Y 
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THE EASIEST STRIP IN THE WORLD 


TO SELL and PUT ON... 


irwAy 
HER STRIP 











HOW IS YOUR STOCK OF Wlametal 
DOOR BOTTOM STRIPS? 








ewe = This is the biggest door 

-% of, bottom strip value you 
can offer your cus- 
tomers. Made of extra 
heavy metal, and pure, 
pre-shrunk, all-wool felt 
Standard lengths of 3/16” thick. Shipped 
7 32”, 36", 42", prepaid on orders of 
three dozen or more. 


















Anyone can sell Nu-Way Weather Strip. 
Anyone can install it. It’s one strip that 
serves every purpose on any type of door 
or window, either double hung or swinging. 
Packed in attractive carton containing twelve 
individual 20-foot rolls, each with nails and 
instructions for installing. 


DRIP CAPS For Doors AND 
CASEMENT WINDOWS 


Here are two very effec- 
tive rain drips. (RIGHT) 
No. DCB, brass. Easy to 
install, no special rabbet- 
ing. (BELOW) No. AFB, 
brass. 20-gauge, 14” 
wide. 





Both caps come with 
holes punched, nails fur- 
nished. Available any 
length. 





MATKLANBURG- DUNCAN CO. 


OKLAHOMA CITY 1, ORLANOMA 


SOLD ONLY THROUGH HARDWARE STORES, BUILDING SUPPLY DEALERS AND LUMBER YARDS 





NEWS a«d¢ TRENDS 


plus the rental value of owner oc- 
cupied homes. 

The dollar total amounted to $14,- 
400,000,000 for housing. Expendi- 
tures for other items included $61.8 
billion for food and tobacco; $22.6 
billion for clothing and $22 billion 
for household operation (vacuum 
cleaners, toasters, furniture polish, 
and so forth). 


1949 CONVENTIONS 


Corrected to press date—exhibits 
except when marked by asterisk (*) 


January 10-11-12—Northwestern Lumbermens 
Association, Minneapolis, Minn., Minneapolis 
Auditorium. 

January 11-12-13—Kentucky Retail Lumber 
Dealers Assn., Louisville, Ky., Brown Hotel. 
January 18-19-20—Ohio Association of Retail 
Lumber Dealers, Cleveland, Ohio, Cleveland 
Public Auditorium. 

January 24-25-26—Northeastern Retail Lum- 
bermens Assn., New York, N. Y., Pennsyl- 
vania Hotel. 

January 26-27-28—Southwestern Lumbermens 
Association, Kansas City, Mo., Municipal 
Auditorium. 

January 27-28-29—Western Retail Lumber- 
mens Association, Seattle, Wash., Olympic 
Hotel. 

February 2-3-4—Michigan Retail Lumber Deal- 
ers Assn., Grand Rapids, Mich., Civic Audi- 
torium-Pantlind Hotel. 

February 2-3—Lumber Dealers Assn. of W. 
Pennsylvania, Pittsburgh, Pa., William Penn 
Hotel. 

February 8-9-10—Illinois Lumber & Material 
Dealers Assn., Chicago, Ill., Hotel Sherman. 
February 9-10-11—Middle Atlantic Lumber- 
mens Association, Philadelphia, Pa., Bellevue- 
Stratford Hotel. 

February 9-10-11—Mountain States Lumber 
Dealers Assn., Denver, Colo., Shirley-Savoy 
Hotel. 

February 14-15-16—Lumber Merchants Assn. 
of Northern Calif., Santa Cruz, Calif., Santa 
Cruz Hotel. 

February 15-16-17—Wisconsin Retail Lumber- 
mens Association, Milwaukee, Wis., Milwau- 
kee Auditorium. 


February 17-18—Virginia Building Material 
Association*, Richmond, Va., John Marshall 
Hotel. 

February 22-23—Lumber & Supply Dealers’ 
Council*, Augusta, Ga., Sheraton Bon Air 
Hotel. 

February 23-24-25—Nebraska Lumber Mer- 
chants Association, Omaha, Nebr., City Audi- 
torium. 

February 25-26—West Virginia Lumber & 
Builders’ Supply Dealers’ Association*, Wheel- 
ing, West Va.,-McClure Hotel. 
March 1-2-3—Indi Lumb 
Supply Assn., 
Temple. 


March 2-3-4—Carolina Lumber & Building 
Supply Assn., Civic Auditorium, Asheville, N. 
C., George Vanderbilt, Battery Park. 

March 10-11-12—Intermountain Lumber Deal- 
ers Association, Salt Lake City, Utah, Hotel 
Utah. 

March 14-15-16—Independent Retail Lumber 
Dealers Assn., Minneapolis, Minn., Hotel 
Radisson. 
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Indianapolis, Ind., Murat 
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March 16-17—Lovisiana Building Material 
Dealers Assn., New Orleans, La., Jung Hotel. 
March 16-17-18—lowa Retail Lumbermens 
Association, Coliseum & Hotel Savery, Des 
Moines, lowa. 

March 24-25—Florida Lumber & Millwork 
Association, Inc.*, St. Petersburg, Fla., Soreno 
Hotel. 

April 6-7-8-9—Tennessee Lumber, Millwork & 
Supply Dealers Association, Knoxville, Tenn. 
(Place unannounced). 

April 7-8—Mississippi Retail Lumber Dealers 
Assn., Biloxi, Miss., Buena Vista Hotel. 

April 7-8—New Jersey Lumbermens Associa- 
tion*, Atlantic City, N. J., Traymore Hotel. 
April 10-11-12—Montana Retail Lumbermens 
Association*, Missoula, Mont., Florence Hotel. 
April 21-22-23—Southern California Retail 
Lumber Assn., Los Angeles, Calif., Ambassa- 
dor Hotel. 

April 24-25-26—Lumbermen’s Association of 
Texas, Dallas, Texas, Fair Park Agricultural 
Bldg. 

May 6-7-8—Arizona Retail Lumber & Bldg. 
Supply Assn., Douglas, Ariz., Gadsden, Ariz. 
Note: Convention schedules for the following 
were not available at publication time: 
Arkansas Association of Lumber Dealers. 


MIAMI MEET 
Northup outlines industry problems 
as directors meet for annual session 

THE international situation has 
added the ingredient of suspense 
to the problem of home construc- 
tion, H. R. Northup, Executive 
Vice-President, National Retail 
Lumber Dealers Association, said 
today. 

Approximately 700 lumber and 
building material dealers from all 
parts of the nation converged today 
upon Miami Beach and the Roney- 
Plaza Hotel, where the Board of 
Directors of the National Associa- 
_ will be in session November 
8-11. 

“The industry,” Northup ex- 
plained, “is concerned with prob- 
lems of building material supply 
and export controls which are tied 
to the European Recovery Plan.” 

“Of course, we will have with 
us the ever-present question of 
public housing,” Northup contin- 
ued, 

further, the probability of stand- 
by control and regimentation laws, 
the freight rate basing point prob- 
lem and the newly imposed credit 
restrictions will all have a vital 
bearing upon home construction 
rates, costs, and building material 
distribution, he pointed out. 

One highlight of the program, ac- 
cording to Northup, will be the 
Presentation November 11 of the 
fir: annual Awards for Outstand- 
= Service to the Industry and 
‘he Community to the 7 winners in 


this year’s public relations pro- 
2) 
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Tt mn oon ont 


by MicKINNEY 


McKINNEYS 


FORGED IRON HARDWARE 


Complete FRONT ENTRANCE DOOR KIT 


Here it is—Kit No. 24 consisting of 

@ 20” x 24” Display Board DB#7 as illustrated above. Samples 

are mounted on.the board, as shown... FREE. 

@ 3 complete sets of front entrance door hardware including 

lock and trim for both inside and outside. 

@ The Heart design is the most popular of all early American 
patterns. It is ideal trim for the currently 

Resale Value of Kit 


favored Ranch type home. 
—approximately $92.70 
Order Now—Your Jobber Can Make 
Prompt Delivery 











McKINNEY 


COMPANY 





MANUFACTURING 









PITTSBURGH 12, PENNS YVEVANIA 





















TO FIT 


THE JOB fj 


these 
important 
NEW features 


CONVENTIONAL LEFT TURN 






Dooce So Kaled” TRUCK e sf 
LEFT OR RIGHT TURN o> 


to CONVENTIONAL RIGHT TURN 


SHORTER TURNING DIAMETERS 


New Dodge ‘“‘-Job-Rated’’ trucks provide 
an entirely new ease of steering and 
handling. You can turn in much smaller 
circles, right and left, because of a new 
type of ‘“‘cross-steering,” plus shorter 
wheelbases and wider tread front axles. 
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Trucks that fit your job... 
save you money. They save 
in many ways. 


They save on gas, oil, and 
tires. They save on upkeep 
and repairs. They stay on the 
job. They last longer. 


For such a truck, see your 
Dodge dealer. Tell him what 
you haul . . . the weight of 
your load and your 
operating conditions. 


MORE COMFORT AND SAFETY 


1. Plenty of headroom. 2. 
Steering wheel, right where you 
want it! 3. Natural back sup- 
port, adjustable for maximum 
comfort. 4. Proper leg support. 
5. Chair-height seats. 6. 7-inch 
seat adjustment, with con- 
venient hand control. 7. ‘“‘Air- 
O-Ride” cushions, adjustable 
to weight of driver and road 
conditions. 


He will then recommend a 
Dodge ‘Job-Rated” truck 
that has been engineered 
and built to fit your job 


Your new truck will have 
‘“Job-Rated” power, for per- 
formance with economy. 


Every other unit . . . clutch, 
transmission, brakes, rear 
axle, springs and tires will 
be ‘‘Job-Rated’’ for long life 
and dependable operation. 























BETTER WEIGHT DISTRIBUTION 


New Dodge ‘‘Job-Rated”’ trucks 
have much better weight dis- 
tribution. You can haul more 
payload. This has been ac hieved 
by moving the front axle back, 
under the frame, and moving 
the engine forward. More of 
the load is carried on the front 
axle. Wheelbases are shorter 
. .. but cab-to-rear-axle dimen- 
sions are unchanged. 


For the location of the Dodge dealer in your commu- 
nity, consult the yellow pages of your telephone book. 


DODGE 4¢#z<" TRUCKS 





FIT THE JOB... LAST LONCER ! 
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ELECTION ECHOES: We'll have to wait until 
the 8lst Congress meets in January to see how the 
Hill and the White House make out. But a good 
many people, including high-up Republican leaders, 
say that for a while the President is likely to get 
most of the things he wants. Honeymoon stuff. So 
you'll be smart, these coming winter months to keep 
the observant eye on the White House. 


MIDDLE WAY: In charting the probable Truman 
course, note the election reverses of both the ex- 
treme right and the extreme left. Not so much basic 
change except that the conservative swing of two 
years ago has been slowed down. Business will be 
cautious about expansion plans until the Wash- 
ington course is a little clearer; but the surprise 
election result really isn't likely to pull the prosperity 
switch. 


BIG GOVERNMENT is still with us; probably 
would have been, anyway, had the loser won. The 
big stuff seems to be in the cosmic cards; so we 
may as well get used to it. Business of all sizes will 
be looking to Pennsylvania Avenue for guidance. 
All of us wish it didn't have to be that way; but the 
roots run a lot deeper than political parties. Men, 
experienced both in business and government, will 
be on the job along the Avenue. 


CAMPAIGN ITEMS: Factors that slanted the elec- 
tion are sure to show up in the White House legis- 
lative program. Labor opposed the Taft-Hartley 
law; housewives resented high prices; veterans, and 
some others, thought they were getting a run- 
around on housing; farmers feared the removal of 
Support prices; and champions of social legislation 


9 suspected their pet ideas were being routed to the 


dog house. 


TAFT-HARTLEY LAW: Congress will be some- 


' what conservative over labor issues; so the law 


probably will be “repealed’’ to the extent that the 


» name will be changed and some provisions modi- 


fied 


The present law contains a lot of provisions 


) lifted from the old Wagner act; and the new law 


a Pe Rg 


will contain a lot of Taft-Hartley provisions. Most 
observers expect the new law to be a workable and 


| Perhaps improved act. 


PRICE CONTROL: Likely to be asked for on a 


» Stonc-by basis. It’s not likely to be invoked, if en- 


m Acted 
< leve! 


chiefly because the boom shows signs of 
ng off. Not much danger of sharp deflation; 
or were armored to the cowlick in Federal eco- 


nomic protections. Farm support prices will be 
extended, wage rates maintained, bond prices sup- 
Portea, and social security widened. 

Bui 
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HOUSING LEGISLATION: Public housing will 
get a big play; but it isn’t clear what, if anything, 
will get enacted. Senators Taft, Flanders and Ell- 
ender, and one or more Representatives, are pre- 
paring bills dealing with subsidized slum clear- 
ance and low-cost public housing. But despite the 
changed partisan color, this program isn't likely 


to have a happy time: in the 8lst Congress. It looks 
to be a little late. 


INDUSTRY OPPOSITION TO SUBSIDIES: Up- 
wards of a million housing units this year have 
utilized all available materials and labor; and leg- 
islation can't produce more materials or train more 
building mechanics. The Federal Reserve says that 
homes have been built for all economic groups. 
The high-cost housing market, however, seems to 
be declining; and builders are working hard on the 
problem of the low-cost house. 


FEDERAL HOUSING ADMINISTRATION is launch- 
ing a big program to get private builders and local 
bankers teamed up to build some 300,000 low-cost 
houses a year. That's a lot of houses. They're sup- 
posed to cost less than $8,000 each, including the 
land. . . Don't overlook the prefabs. They're defi- 
nitely gaining national markets. Also expect Fed- 
eral rent control to stay Federal, to be extended for 
a year and probably to be tightened. 


NATIONAL SECURITY RESOURCES BOARD: Bet- 
ter follow the activities of this agency; for in times 
like these it can of a sudden get to be of top impor- 
tance to this industry.: It’s the civilian planning 
agency, at present advisory in nature; but in any ~ 
future war it would take over the powers of the 
War Production Board, and it’s pretty sure to have 
a large prewar effect upon all industries through 
actual or potential stockpiling. 


FUNCTION OF THE NSRB, at present, is surveying 
sources of supply; also creating a co-operative un- 
derstanding between industry and government, to 
avoid a period of confusion and obstruction should 
war break out. Division of Forest Products is headed 
by J. D. (Jack) Mylrea; a man of immense experience 
in the fields of lumber, veneer and paper. He’s from 
the famous Wausau area. He’s enlisted the help of 


‘able lumbermen and paper manufacturers. 


OUR OWN, TICKET: Mr. Mylrea works on the 
theory that the industry has the chance, with time 
enough but not too much, to help set up these con- 
trols so that government needs will not strangle 
civilian markets. In any emergency Uncle Sam will 
take what he wants. So better give some mind to 
this agency and its co-operative preparations 
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ot blankets that one 
easily install... almost 
as two men can install 
br rolls! Copr-fibre Blank- 
e available with either 
lard vapor-barrier or alu- 
hm foil backing for extra 
hlation value. Made in 
dard 15-inch widths, fully 
osed ...semi- or full-thick. 


emi-thick, full-thick or 
ick, are the builders’ 
for easy handling 
insulation value. 







installation e2 
or by blowing 


Use the coupon belé 
full details on Copr-fib 
lation. 


FORTY-EIGHT INSULATIONS, 
ILLINOIS 


AURORA, 





Send me Copr-fibre samples and details on building 


my insulation sales with So line. 
Name. Min, 


























FOR SALE 
African and Philippine 


MAHOGANY 
LUMBER 


Dry Stock — Excellent Texture — 
Cut From Choicest Logs 


Band-Sawn African Mahogany 


EE 4/4” No. 2 Common & Better 
Sooo ou Gite ae 5/4’ No. 2 Common & Better 
50,000’ 


eT 8/4” No. 2 Common & Better 


Philippine Mahogany 


EY 5 sn Sie ig anh edad 4/4 Selects & Better 
oo aha 6 a aio ete 5/4 Selects & Better 
18,105’................... 6/4 Selects & Better 
oe whan ne oe ORS 8/4 Selects & Better 
3,516’...................12/4 Selects & Better 
isos xa akan alee WN aR 16/4 Selects & Better 


Fine Widths and Lengths 


VERY 
ATTRACTIVE 
PRICES 


DIXIE 








Company LUMBER CO., INC. 

= Fs RY 8201 Fig St. New Orleans, La. 

City Zone State » 
26 
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Selling Light 


Fabricated Structures 


In Utah, the Anderson Lumber Co. is 
doing a job promoting light buildings constructed 
in the company’s own yard 


FABRICATING FARM buildings, 
garages and temporary shelter 
buildings is being promoted success- 
fully by the Anderson Lumber Co. 
with headquarters in Ogden, Utah. 
Masonite-engineered and utilizing 
laminated rafters, these structures 
have been built in the company’s 
Logan yard, placed on skids and 
towed to several other Anderson 
yards for exhibit. 


ING Propucts MERCHANDISER 


In addition to the outdoor ex- 
hibit which has attracted a good 
deal of favorable attention, news- 
paper and direct mail have been 
employed to promote the sale of 
these buildings. The 16x 28 unit, 


consisting of two bedrooms, a com- 
bination kitchen and living room 
and a bath, used for temporary 
is delivered to site for 
The building 


shelter, 


$1,477.15. includes 





‘“"N an employe’s home was destroyed by a gasoline trailer truck crash, Anderson 
ver Co. towed one of its structures to the site and had it ready for occupancy 
in three days. 


































ROADSIDE DISPLAY of light structures 
fabricated by the Anderson Lumber Co., 
Logan, Utah. Left to right, brooder 
house, garage and temporary dwelling. 


floor and wall units, insulation, in- 
side lining, partitions, doors and 
hardware. Plumbing and electrical 
work are not included. 


These structures have gone over 
very well in rural areas where tem- 
porary shelter is needed for a farm 
hand and his wife and where con- 
tractors and used-car dealers need 
temporary offices. One was recently 
set up for one of Anderson’s own 
employes when a gasoline trailer 
truck jumped the highway and set 
afire his own home. 


Lumber used is No. 1 fir; tem- 
pered Masonite is used on the out- 
side, this being covered when the 
job is done with one spray coat of 
aluminum. The house is insulated 
with one-inch blanket and the wall- 
board used on the interior is given 
a coat of water paint. Without lin- 
ing or insulation this house is sold 
for $1,092. 


The structures are built in mul- 
tiples of four feet, so it is prac- 
tical to add a dormer or eliminate 
it as the buyer wishes. 


The 12x12 brooder house sells 
for $296.45 and a 12x20 garage 
for $444.20. 
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HOME PLANNERS have a comfortable 
corner to look over latest designs for 
home and farm buildings. 





DISPLAY BOARDS of 


asbestos and 
asphalt roofing and siding are attached 
to doors in this exhibit. 








Building Materials 
Are Their Own 


Best Salesmen 


wvVvYy 


ESIGNED TO GIVE the home- 
owner the latest ideas in new 
building materials, Creed Bros., 
Inc. remodeled store in Peekskill, 
N. Y., is already paying off new 
profits as the result of careful plan- 
ning. 

After reading an article in 
AMERICAN LUMBERMAN on hard- 
wood plywood, says General Man- 
ager T. Niblo Creed, it was decided 
to carry a line of hardwood ply- 
woods, featuring this wood in the 
company’s new offices. 


“After a slow start, we have seen 
our sales of plywood increase from 
a few hundred dollars per month to 
better than $3,000 the past few 
months.” 

MANUFACTURERS HELPED 


CREED BRos. remodeled combina- 
tion store and office was designed 
with the help of the architectural 
department of U. S. Plywood Corp. 
and Howard P. Robinson, repre- 
senting Johns-Manville. 


Entering the main display room 


ADJUSTABLE posts instead of columns carry out Creed’s merchandising theme: “Materials 
properly displayed sell themselves.” Paint, right, is 





neatly displayed by shelves and islands. 
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customers see walls of pre-finished 7 
rift oak panels; on one side are © 
vertical grain cedar panels finished 7 
according to booklets prepared for | 
distribution to homeowners by U.S. | 
In one corner of | 


Plywood Corp. 
the store is a millwork display to- 


gether with asbestos and asphalt 7 
roofing and shingle siding. A spe- ~ 
cial hardwood plywood panel dis- | 


play is nearby. 


Two store walls are finished in } 


sheetrock topped with water mixed 
paints. Different board materials 


are used in the men’s and women’s | 


lavoratories. 

Office walls are done in rift oak 
plywood on one side and walnut 
on the other with Weldtex painted 
a dark green on the rear wall. One 
of the business offices is finished in 
knotty pine with V-joint pine on 
the ceiling and molded edge on the 
side walls. One private office is 


done in alternating panels of rift | 


oak and walnut, finished natural; 
another private office has natural 
finished mahogany on one wall, 
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Creed Bros., Peekskill, N. Y. 
redesigned their store and 
office so that materials will 
sell themselves; dollar volume 
pickup proves their point 


sheetrock painted a pale green on 














ished @ the other wall and birch plank weld 
d for ® on the remaining two walls. 
U.S. “Wherever possible we have used 
er Of § materials which we sell,” declared 
Ae mage ye : a oe OPEN FRONT WINDOW is an invitation to shop. 
. spe- | that materials displayed properly 
| dis- sell themselves with little effort on 
= the part of the salesman. affording ample parking area. to hospital insurance and full pay- 
ed in § “Throughout the building we pounded in 1908 by William B. ment for lost time because of sick- 
nixed ™@ have used three types of windows. Creed, the company has steadily ex- ness and accidents keep personnel 
erials §} Andersen double hung weatherseal panded through the years. George turnover at a minimum. 
men’s (} units, Andersen horizontal gliding J. Creed has charge of purchasing Company representatives are ac- 
® units and Mesker steel casements. and W. Richard Creed is hardware tive in the civic and business life 
t oak The exterior of the store is Rey- ang paint department manager. of the community by representation 
alnut § nolds aluminum clapboard siding, on the board of directors of the 
inted one portion of which we have DEFINITE BONUS SCHEDULE Lion’s, Rotary and Kiwanis Clubs 
One painted to give the effect of 34x10 Two types of bonuses are paid and the Peekskill Chamber of Com- 
ed in wood beveled siding. The roof is Creed employes. One is dependent merce. 
1e on shingled with J-M American Co- upon profits; this is payable quar- “Businessmen should take an ac- 
m the lonial asbestos shingles. All in- terly. This definite policy was tive part in civic affairs,” believes 
ice is Fi terior doors are birch flush type; adopted after a period of paying Mr. Creed, “not only because it 
f rift @ exterior doors are Morgan co-  jonyses on a haphazard basis. A should aid their business relations 
tural; — , , second bonus is paid at Christmas; but because they are best fitted to 
atural & A combination of knotty pine and the amount depends on length of do the things necessary to make for 
wall, Striated plywood is used effectively 


on the walls of the hardware and 
paint department with decorative 
Insulating blocks in the ceiling. 


ADJUSTABLE POSTS FEATURED 


AN UNUSUAL, yet practical ap- 
plication of a sales item, was ef- 
fected in the hardware and paint 
department with the use of tele- 
scopic adjustable all-steel basement 
posts instead of columns. Lighting 
fixtures are recessed in the ceiling. 
F or coverings are asphalt or cork 
thie 

\long with its store and office re- 
modeling, Creed Bros. have built a 
larze aluminum shed with a drive- 
Way down the center and a platform 
oading and unloading on either 


eed Bros. serve a trading area 


service. 
THE bonus schedule in addition 





good living conditions in the com- 
munity.” 





or ¢9,000 people. Their store is 


: ae NOTE interesting combination of building board and aluminum molding in exterior 
ouside the business district, thus 


construction as a means of displaying materials sold by Creed Bros, 
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MASTER MERCHANTS OF THE LIGHT 
CONSTRUCTION INDUSTRY 


One of the Nation's outstanding building products re 
tailers is featured in each issue of this publication. The 
editors of American Lumberman & Building Products 
| Merchandiser believe these articles will be a source of 
practical business ideas and inspiration to other retailers 
in the industry. Only top-flight merchants will be fea 
tured in the series, but @ sufficiently large f 


Gao saul Che saaaliias eeaaarecsents ya thes 0 ul NEW HOUSE 

many mo sts to cover them all | . . 
, ; PLAN is discussed 
by Walter Dach- 


ia a a ss ae cli steiner, manager 

LEE hardware depart- 
ment, left, and 
Norbert Bund- 
Cover: Master Merchant Norbert schuh, general 


Bundschuh. manager. 








Garage Office Becomes Modern 


That is the nutshell story of the Myrtle Ave- 

nue Lumber Co., live-wire California organ- 

ization. Read how Master Merchant Norbert 

Bundschuh and his aides started from scratch § 

and built their organization into a $500,000 | 
business in two years 


snnereeseet 


young man embarking on a career in the building 
materials field. 

- “Remember,” he adds, “a happy customer is the best 
VISIBLE file and credit records are part of the company’s up- advertiser.” 

to-date bookkeeping equipment. Walter Henkel, office manager. Further advice, based on his own experience: select 


standing; the secretaries are Margaret Unrau and Virginia : eas 
sad ° Tangen — se : young, amiable, ambitious personnel; start out on a 





ROM AN ORANGE grove to a lumber yard; from a 
one-car garage office to a modern merchandising 
establishment; from an original capital investment of 
$50,000 to a net worth of $350,000—all in the space 
of two years. That is the one-paragraph story of the 
Myrtle Avenue Lumber Co., Monrovia, Calif., a short 
distance from Los Angeles. 





Careful planning and aggressive merchandising 
under the leadership of General Manager Norbert 
Bundschuh, a Master Merchant of the Light Construc- 
tion Industry, has stepped up the annual sales volume 
of this young organization to the $500,000 mark. 





THREE-POINT PROGRAM 


THE strong merchandising position in which the 
company finds itself today is based on a three-point 
management program: 


1) Courteous service to all customers. 


2) Quality merchandise at competitive prices. 


3) Establishment of community good will through 
participation in civic enterprises and constructive ad- 
vertising. 





These policies have been in effect since the company 
was founded, says. Master Merchant Bundschuh, who 


‘i 4 i i 73 dis 
believes that service should be the keynote of any BUILDERS BARDWARE snd cabinet hardware dieplay: © 


close effective use of manufacturers’ sales aids. 
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Sales Breakdown 


Within two years, Myrtle Avenue Lumber Co. 
has boosted its sales to the half-million dollar mark. 
lts first office was in a one-car garage; look at its 
modern merchandising store pictured on these 
pages. This is how the company's dollar volume 
sales break down: 

Lumber and lumber products... _.. .$380,000 

Hardware, paint and builders’ supplies 70,000 

Sash and doors.. 50,000 


$500,000 





eer 
<< 


BRANDED PRODUCTS well known to the consumer, like the 
tools pictured above, have established the store’s reputation 
for quality. 


small scale and expand your inventories to meet local 
requirements; use discretion in extending credit. 


Getting a start two years ago when materials were 
really scarce was not easy for a newcomer. Many 
manufacturers adopted a policy of taking care of 
their old customers first. Nevertheless, visiting sales- 
men were impressed with the attractiveness of the 
yard and the friendliness of its personnel. 


Now the yard carries nearly every item needed to 
complete a home job with the exception of plumbing 
and electrical supplies. If a job requires an item which 
Myrtle Avenue Lumber Co. does not. stock, the firm 
determines where this item can be purchased, obtains 
it and delivers it to the customer. This type of serv- 
ice has made many friends. 

Located in a semi-industrial and agricultural area, 
the store stocks as complete lines as possible. Slow- 
moving and low-profit items are kept at low inventory. 
Quality merchandise, believes Mr. Bundschuh, is es- 
sential 

MATERIALS ACTIVELY DISPLAYED 


A 


an integral part of its overall merchandising 
plan Mr. Bundschuh designed the office and store to 
make effective use of the materials it sells for display 


Buy (NG Propucts MERCHANDISER 


OPEN FRONT fully lighted at night offers a natural sales 


appeal. 


purposes. The interior is paneled in Douglas fir and 
knotty pine, both in random widths. Display islands 
are in knotty pine. A plastic material suitable for 
drainboards is used for counter tops. The floor is 
asphalt tile; ceilings are soundproofed. 


Full advertising advantage is taken of the open 
front by flooding the interior with light including six 
spotlights set flush with the ceiling. A neon sign 
carries the company name. A time clock automatic- 
ally turns off these lights late at night. 

The firm has a carefully-planned advertising pro- 
gram with a budget based on estimated percentage of 
yearly sales. The current budget is $350 per month 
spent mainly with newspapers. Other media are cal- 
endars, job signs and novelties. Both institutional 
advertising and ads featuring products and prices are 
used. Institutional advertising, Mr. Bundschuh is con- 


ATTRACTIVE displays like these stimulate consumer curiosity. 
Note soundproof ceiling. 
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NEWSPAPER AD- 
VERTISING is 
now built mainly 
around products 
and prices, al- 
though institutional 
DISCUSSING a current problem with Mr. 
Bundschuh are Paul Forman, left and 
Walter Henkel. office manager. 


vinced, was more effective in getting the company’s 
name established while actual products and prices are 
doing the advertising job now. Although some syn- 
dicated and agency materials are used in the form of 
mat service and envelope stuffers, the staff itself pre- 
pares most of the ads. The company advertises con- 
sistently not only in its own territory but in news- 
papers covering the area adjoining Monrovia. 

BEST profit items for Myrtle Avenue Lumber Co. 
are hardware and paint, plywood and finish lumber. 
Repetitive advertising has kept hardware and paint 
sales at a high level while good inventories and top 
quality are credited for the excellent dollar volume 
showing in plywood and lumber. 

Frequent checking by department heads and com- 
parison with monthly statement figures is the system 
used to maintain inventory control. All accounting 
and bookkeeping is done within the organization with 
a monthly audit by an outside firm. Statements are 
machine posted and the work of the accounting de- 
partment is facilitated by the use of visible file rec- 
ords and Kardex credit reports. 

Although the company does not do any contracting 
itself, it works closely with building segments in the 
field of light construction since 70 percent of its busi- 
ness is with contractors and operative builders; 15 
percent is with industrial and commercial firms; 10 
percent with urban consumers and 5 percent with 
farmers. 

The company encourages new home sales by the 
distribution of plan books, offering an estimating 
service and advice on building problems and building 






STRAPPED load of lumber ready for delivery. 
prevents breakage and pilferage. 






This policy 


One use for fork lift, right, is to pull lumber trailer from 
the spur track one block from the yard. 
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advertising was used at the start. 
stressing the fact that building costs are not out of line. 
company’s float was a feature in the city’s birthday celebration. 
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Active in civic activities, the 


codes. It encourages property improvement 
by offering the ABC budget payment plan. 


Over-the-counter buying is encouraged by well- 


arranged attractive displays and frequent sales on ; 


special items. 
THE use of mechanical handling equipment and steel | 
strapping indicates the extent to which this small | 


yard is utilizing the latest approved methods to cut 
Lumber cars are 7 


handling costs and speed deliveries. 
unloaded a block below the yard. A lift truck and 
trailer are used to transport the lumber to the yard, 
thus avoiding the necessity of tying up a truck. 
Lumber loads are steel-strapped in the yard. This 
system, Mr. Bundschuh has found, has two distinct 
advantages: one, it tends to prevent breakage when J 


the load is dropped to the ground; two, it helps pre- 5 
vent pilferage when the lumber is left on the job § 


site for any length of time before being used. 

Trucking equipment includes one roller bed truck } 
and one flat bed with rear roller plus several hand 
trucks. 

Myrtle Avenue Lumber Co. personnel are chosen § 
on the basis of personality, appearance and ability. 
GI training courses are encouraged. Newcomers are | 
supervised by experienced personnel until thoroughly | 
trained. An annual bonus and vacations with pay 9 
are part of management’s program to encourage ini- 
tiative and responsibility on the part of all employes. § 

Walter Dachsteiner is*head of the hardware, paint 
and builders’ supplies department; Dean Howell has 
charge of the millwork section; J. P. Forman is yard | 
foreman, and Walter Henkel, office manager. 
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The company has subscribed to local cooperative ads 7 
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“Featured By Leading Distributors” 


icKey BROTHERS, INC. 


MEMPHIS, TENNESSEE 
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Tulsa Dealers Reap Benefits 


From Cooperative Advertising 


Oklahoma group of 41 dealers win top award 
in NRLDA public relations contest 


ORKING TOGETHER, a 

group of 41 building mate- 

rials dealers, operating under the 

name of the Tulsa Lumbermen’s 

Association, have achieved what 

no single dealer could accomplish 
alone. 


The effectiveness of their cam- 
paign was recognized by the Na- 
tional Retail Lumber Dealers As- 
sociation when it awarded the Tulsa 
group first prize for group public 
relations at the NRLDA conven- 
tion this month. 

An advertisement reproduced 
with this article indicates how the 
dealers have spoken for their in- 
dustry and for themselves as an 
association and as individuals. The 
identity of each member was re- 
tained in the group advertising 
when that advertising occupied size- 
able space. The association’s slogan 
is Quality, Service, Integrity. 


FIVE-POINT PROGRAM 


THE five-point program carried 
out by the association embraced 
the following accomplishments: 





PUBLIC SPIRITEDNESS characterized the public relations program sponsored by the 
Tulsa Lumbermen’s Association. Here one of the Industry Engineered Home models 
(made available to dealers at $12.50 each by AMERICAN LUMBERMAN) is being do- 
nated to Tulsa education officials for use in the city’s junior high schools. Left to right, 
Mayor Roy Lundy; Ed Henry, president, Tulsa Lumbermen’s Association; J. J. Ruley 


1) An association emblem de- 
signed for use in advertisements 
and made into decals for use on 
trucks, windows, etc. 


2) A regular newspaper adver- 
tising schedule to reveal the true 
lumber market picture to the pub- 
lic; showing that a comparatively 
small part of the total cost of a new 
home is lumber; pointing out the 
help afforded by Tulsa dealers to 
anyone planning to build, repair or 
remodel; showing that the industry 
is going all-out to alleviate the hous- 
ing shortage. Each dealer, when- 
ever possible, ran tie-in advertise- 
ments on the same day on which 
the association ads appeared; these 
ads carried the tag line, Member of 
the Tulsa Lumber Dealers Associa- 
tion. 

These are sample headlines for 
the Tulsa advertisements: “A New 
Home Is Not a Purchase—It’s An 
Investment”; “Does Your Home 
Look Its Age?”’; “Good Homes 
Were Never Cheap”; “There is Al- 
ways a Good Market for a Good 
Home.” 


“ 








and Dr. Charles Mason, both representing the Tulsa Board of Education. 


40 


November 20, 1948; AMERICAN LUMBERMAN 











What Your Lumber Dealer 
Means to the Community 


Members of the Tulsa Lumbermen’s 
Association are purchasing agents for 
vour building needs. They shop for vidual w 


vour building needs right here in Tulsa 
Imagine the time and expense an ind 
oul e “ 





¢ contact. 
lumber and other building sup- ing sources of supply all over North 
plies from over 40.000 manufacturers. America, 
Thew select and buy the iteme most : 1 
needed by Tulsans at the best possible Save time and manev when vou plan 
prices to build, remodel, or repair vour home 
See a member of the Tulsa Lumber- 
men's Asociation for complete infor. 
1.200 different items at all times. This mation concerning any building 
makes it possible for you to select all problem. 


Most of these lumber dealers stock over 


‘Avenate Ahomber 
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ADS like these benefit the industry, the 
association and its members. 


One of several civic projects 
backed by the association which re- | 
sulted in excellent publicity was the | 


donation of the necessary materials 
for a home for a gold star mother 
with five children. They had been 
living in one small room for several 


years. As the result of this dona- | 


tion the War Dads of Tulsa wrote: 


“It gives us considerable pleasure | 


to report that all material for the 
house was unloaded on the site just 
two days following our call for ac- 
tion.” 


Public Relations Winners 
Receive AWARDS at NRLDA 
Convention 


Plans are already underway for 
next year’s public relations contest 
sponsored by the National Retail 
Lumber Dealers Association. All ex- 
hibits for judging purposes must be 
submitted to the NRLDA office by 
September 16, 1949. Exhibits sub- 
mitted should cover dealers’ activities 
between September 10, 1948 and Sep- 
tember 10, 1949. Complete informa- 
tion and contest rules will be released 
by NRLDA in a four-page folder next 
January. 

Presentation of awards for out- 
standing service to the community and 
the industry in the field of public 


relations was made to the following} 
dealers at the annual meeting of! 
NRLDA at the Roney-Plaza Hotel; 


Miami Beach, November 11. 

CLASS 1 (For lumber and building 
material yards operating in towns o 
under 1,000) — F. S. Pendleton Lum: 
ber Co., McComb, Ohio, (Pop. 987). 

CLASS 2 (For lumber and build 
ing material yards operated in towm 
of 1,000 to 5,000) — Sterner Coal and 





















PACK RIVER SALES COMPANY 


Distributors of Kiln Dried 


Idaho White Pine — Ponderosa Pine 
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oa Engelmann Spruce — Inland Red Cedar 
“ Fir and Larch 

wre Q a 


Factory at Northwest Timber Company producing Mouldings, 
Frames, Cut. Stock and Cut-to-length Trims 
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Daily Production 190,000 Feet Kiln Dried Lumber 
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J. NEILS LUMBER 
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“4 Libby, Montana Klickitat, Washington 
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Lumber Co., Belmar, N. J., (Pop. 
3,435). 

CLASS 3 (For lumber and building 
material yards operating in towns of 
5,000 to 50,000)—Richards & Krueger 
Co., New Braunfels, Tex. (Pop. 6,900). 
This organization has participated in 
building 920 of the 1,790 buildings 
constructed in New Braunfels since 
the war. : 

CLASS 4 (For yards in towns of 
50,000 to 100,000)—L. Grossman Sons, 
Inc., Quincy, Mass. (Pop. 75,000). 

CLASS 5 (For yards in cities over 
100,000) — The A. W. Burritt Co., 
Bridgeport, Conn. (Pop. 147,000). 

CLASS 6 (Dealer group public re- 
lations programs) — Tulsa Lumber- 
men’s Association. 

Special Industry-Engineered Homes 
Award — Edward Hines Lumber Co., 
Chicago, which conducted a promo- 
tional program with full-scale exhibits 
at the Chicago Home Show to illus- 
trate the principles and economies of 
the Industry-Engineered Home. 








Hoo-Hoo Plots Course for 


"h9 


Supreme Nine plans extensive educational 


program at two-day session 


in Chicago 





HOO-HOO plans for 1949 were made at a two-day session of the Supreme Nine and the 
international officers in Chicago early this month. This exclusive AL&BPM picture dis- 
closes 100 per cent attendance of the Hoo-Hoo figures, who will guide the destiny of the 
order in the year ahead. Seated, left to right, Thomas M. Ralston, 22734, gurdon; 
E. W. Kettlety, 29209, scrivenoter; Martin J. McDonald, 27358, junior Hoo-Hoo; Martin 
T. Wiegand, 44882, senior Hoo-Hoo; LeRoy H. Stanton, Sr., 31930, Snark of the Uni- 
verse; Paul P. Bellenger, 49618, arcanoper; Thomas A. Donlin, 45208, bojum; William 
C. Bell, 45306, custocation; Lynn Boyd, 36660, jabberwock; standing, W. M. Wattson. 
32720, treasurer; T. T. Jones. L-31233, president; Ben F. Springer, 34265. secretary. 


All members of the Supreme 
Nine of Hoo-Hoo met at Chicago 
November 4 and 5 to outline a pro- 
gram of progressive action for the 
coming year. Perhaps the best in- 
dication of the current group’s de- 
termination to make a real contri- 
bution to the lumber industry was 
its adoption of an educational pro- 
gram as a prime club activity. This 
program is shaped to foster and aid 
existing educational programs and 
charges the local clubs with the re- 
sponsibility of generating addition- 
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al educational facilities. 

The educational program sets 
forth three specific objectives, 
namely; to secure students for both 
the college courses and the 30 day 
courses; to create an interest in the 
quality of instruction, initiating 
campaigns for better instructors; 
and to further perfect the neces- 
sary tools and visual aids to be 
made available for such instruc- 
tion. An additional, important fea- 
ture of the program calls for aid 
by Hoo-Hoo clubs in the placement 
of men finishing such courses. 
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The group also went on record § 
to continue the committee on Forest ” 
Products Promotion. The Supreme | 
Nine passed a proposal aimed at | 
getting local Hoo-Hoo groups to 
adopt product promotion as a club § 
program. Such a club activity had J 
previously been suggested’ by § 
Ormie C. Lance, 36511, at the Hoo- | 
Hoo convention. 

In brief, the proposal provides 
that clubs should familiarize them- 
selves with the promotion work of 
various lumber associations and 
arrange to make this information 
available to their members. Inter-} 
national Hoo-Hoo itself, through / 
the Hoo-Hoo Bulletin, will also help | 
disseminate this material. The im- 7 
portance of championing lumber as 
against competing materials was 
stressed. Hoo-Hoo must recognize 
and accept the challenge and enlist 
every member in the cause of wood 
to maintain the industry’s markets. 





FIRE PREVENTION AND JUNIOR 
ACHIEVEMENT 

IT was recommended that clubs 
take an interest in and cooperate 
with established groups in the 
cause of fire prevention and to pub 
licize as well as to take an active 
part in the program of Keeping ti 
Forest Green. . Each club is to ar 
point a coordinating committee. 
Among several additional pl} 
grams for club activity, was tht 
suggestion of interest and partit! 
pation in the Junior Achievemel! 

























movement. It was pointed out thi 
a Hoo-Hoo Club could well: at! 
effectively sponsor 4 group of youll 
people, especially because of its 
terest in free enterprise and g% 
fundamental American principle 
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“ITS NEW Pe) 


Pane available now! 


Instantly installed, the Dixon Weather-Lok Window 
Unit eliminates on-the-job construction . . . cuts 
work and time in fitting windows and frames. 


PRECISION BUILT—of sturdy, kiln-dried Ponde- 
rosa pine. Chemically treated to resist weather, 
wear, and termites. 


ADAPTABLE—with a minimum of change, it may 


be used for frame, veneer, or solid masonry 
buildings. 


CUTS COST—not only in installation, but you 
save money by buying at the lowest possible price 
—possible only because the manufacturer owns 
and controls his operations from timber to milling. 


Manufactured by Western Pine Mfg. Co. of 


THE DIXON INDUSTRIES 
GRANT no ASE DIXON,JR. HAL R. DIXON 


TREAS- MANAGER. 


ESIDENT VICE-PRESIDENT 


For Full Information about Weather-Lok Units 
Write or Wire 


JOHN H. MEARS, Inc. 
Baltimore 30, Maryland 


ELLIS GLAZING CO. 
Henryetta, Oklahoma 


EXCHANGE LUMBER & MFG. CO. 
Spokane, Washington 
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PLYSCORD—Your customers 


erie 


-i¥=: #78-] want more for sheathing, sub-floor- 


SHEATHING 
* ing, roof sheathing because it does 


the construction job faster, easier, stronger, 
neater. And you want a dependable source 
of supply—call Williams Plywood Company 


for straight or mixed carloads. 


PLYFORM—tThe highest quality 

ORM concrete form panel for practically 
every type of concrete construction. 

All panels are edge-sealed and oiled. Avail- 
able in carload lots. Phone Williams Plywood 


Company, now, for new low prices. 


LINCOLN 3342 


WILLIAMS 


PLYWOOD CoO. 
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Fact and Comment On 
Nation’s Affairs 


WHENEVER CASH requirements to 















































buy a product run beyond $30 to $50 Facts About Time Payments 
installment selling plans are potent : 
weapons to use in culminating sales. Per Cent of Business Done on Installment Plan Duration of Indebtedness 
Notice that department stores do not (For Year 1947) ee (For Year 1947) 

rely on installment sales to a great de- 12 Dept. 
gree. The average sale is small. The FURNITURE DEPARTMENT | Furni- Stores jewelry House. | 





. | Ture | 
customer either pays cash or has estab- — —— Ae... ee Oe aaa 


lished credit for a charge account type | a] faq Soe | 
sale. But now take a look at the furni- a Be 








ture and household appliance stores on 6s 
the chart. In these stores the average 

sale runs well beyond the $50 mark JEWELRY HOUSEHOLD ‘ 

and up into the hundreds of dollars. A STORES APPLIANCE STORES 


great proportion of the sales would not 


be made at all if an installment plan of oL oes im eee 
paying were not available. The cus- Source of Data: Federal Reserve Bulletin 
tomer simply does not have enough ee. Fé 


cash. Many alert lumber dealers have cares in 
found the same thing holds true in their 
aaa a Meenas De kee oe A COMPARISON of housing cost 


ae ae ee pros a ot over the years follows the ups and 
metaiiment selling plan avaliable for downs of business in general. A com: 


















































coh ehy prospects. De yout parison of 1939, 1947 and 1948 sug 
— — gests the time for caution in the exten- 
Rising Cost of Building a House sion of credit, and the overstocking of 





expensive inventories, is here. A man 
caught with a high priced car or suit 
, of clothes stands a chance of weather. 
1925 1933 ing the storm and making his payment: 
- when prices (and wages) drop. But a 
man caught with a high priced house 
is in a different boat. His payment: 
(based on a high income period) mus! 
$10,850 $7,500 go on month after month and year after) 

1947 year after his income has dropped out 
' of proportion to his commitments 
Right now it is more important tha 
ever for the dealer to sell on time pay: 
ment plans or on FHA insured loans 


Cost of Building in Selected Years a House Which Cost $5,000 in 1913, Based Upon 
the Index of Construction Costs of the American Appraisal Company 


1913 
































$8,500 $10,000 $21,490 $24,750 Either way, the dealer gets his monej 
: Tapia: 1908: by The ices Test AUGUST RP Ch out quick while the getting is good| 











NINE MONTHS BUSINESS GAIN HERE IS another one of those tricky 


Amount of Business Done by Check (Bank Debits) in the analysis of business conditions _ tha 
First 9 Months of 1948 was what Per Cent Larger than need to be looked over like a gifl 
in the Same Period of 1947 horse. In this day and age a dollar state 

an ment of business gains and sales gain 
or a dollar analysis of profit and lo: 
and cost of doing business, can 
mighty misleading, and a lot of peop! 
are being misled by such figures. It’s 
lot safer to look at dollar gains with 

















FOR LEADING 
CITIES 


Shreveport 21% 














Game eye while keeping the other eye sharp! 

fom & peeled on the unit, or physical, aspee 

wane oe of your business. A sharp drop in pr 

Charleston S.C. 14 = ° dd ] b : i | 

New York 14 can raise sudden hob with expense 4 

Increase for the Cadeneh” M2 sales budgets, even though unit 84 

j t ngel 

— Chcoge 1 stay up. How many dealers have ! 
, Seattle W . 

‘. vy ; ‘ort Wor "4 c d 5 2c 1 $a 
2 Ot ere fon Wet 9 alyzed what a ten percent drop it 





prices would do to their budgets? 
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€—NEVER ENDING CYCLE 
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OF TIMBER HARVEST. 
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RILCO RAFTERS’ “Ms. 











FARMERS are shrewd judges of value; one reason why Rilco 
Rafters are so popular for all farm buildings. Farmers can see 
Rilco’s advantages . . . the quick erection . . . the Strength... 
the post-free construction that gives more usable space in the 
same building area. Builders are finding that owners want these 
same advantages in all types of commercial buildings, too. 
Rilco merchandising is telling farmers about Rilco Rafters in 
farm papers... making new Rilco owners and builders in every 
community. A Rilco farm building is your most potent sales help. 
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3, can 3 There are precision built, strength-engineered Rilco Rafters 
of peop! for every type of farm and commercial building—barns, poultry 

ires. It’s’ and brooder houses, machine sheds, warehouses, factories, etc. 

is with of See your nearest Rilco representative or write for the complete 

“ye sharp Rilco profit story. 
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Educational Roundup 





This article will be contin- 
ued in subsequent issues 





This is the fifth in a series of exclusive articles on the status of 
light construction courses in leading American universities 


Virginia Polytechnic Institute 


By C. H. Cowgill, Head 
Department of Architecture 


IN 1928, as a result of a reeommen- 

dation by the Educational Commis- 
sion of Virginia, there was estab- 
lished at V.P.I. a Department of 
Architectural Engineering with 
three curricula as follows: 1) 
Architectural Practice, 2) Struc- 
tural Design, and 3) Construction 
Administration. During the de- 
pression of the Thirties, the third 
curriculum was dropped. 


In 1945, the name of the school 
was changed to the Department of 
Architecture, and three curricula 
have since been taught with names 
as follows: 1) Architecture, 2) 
Architectural Engineering, and 3) 
Light Building Construction. 


At the present time, the enroll- 
ment is limited to 275 students. 
Of these, approximately 100 are 
taking Architecture, 130 are tak- 
ing Architectural Engineering, and 
45 are taking Light Building Con- 
struction. Many of the veteran 
students have been attending dur- 
ing the summers as well as during 
the regular academic years. A few 
students who had previously taken 
several years of engineering studies 
have been admitted with advanced 
standing. Ten students have been 
awarded the degree of Bachelor of 
Science in Light Building Construc- 
tion. 


DEMAND FOR GRADUATES 


THERE has been a greater de- 
mand for the services of graduates 
in Light Building Construction 
than could be supplied. The Vir- 
ginia Building Material Associa- 
tion has been very cooperative, and 
many material dealers and building 
contractors have offered employ- 
ment to graduates. Contractors 
have also been very helpful in offer- 
ing summer employment to stu- 
dents, thus making it possible for 
them to meet the requirement of 
experience upon a building project 
before graduation. 
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STUDENTS of the Light Building Construction curriculum at Virginia Polytechnic In- | 





stitute. Admissions, made on a selective basis, are granted those most likely to succeed. 


Many trade associations have 
sent speakers and moving picture 
films. The student organization 
takes the initiative in arranging 
for most of these. Architects and 
contractors also visit the school, 
give talks to groups and engage 
in informal conferences with the 
students. At frequent intervals, 
trips are taken to nearby plants 
which manufacture or fabricate 
building materials. 


The curriculum in Light Build- 
ing Construction normally requires 
four academic years, each of ap- 
proximately nine months’ duration. 
The first year consists of the usual 
courses in English, mathematics, 
and history as well as architectural 
drawing and freehand drawing. 
In the second year the student is 
introduced to problems in design, 
both architectural and structural. 
The study of English and mathe- 
matics is continued, and physics 
and mechanics are attacked; a sur- 
vey course in architectural history 
and a course in building construc- 
tion are also included. 


In the third year, the science of 
mechanics is studied further, and 
materials and methods of construc- 
tion, mechanical equipment of build- 
ings, economics, salesmanship, ac- 
counting, and the administration 
of construction fill out the program. 
In the latter course, working draw- 
ings, specifications, estimating, and 
cost analysis are included. 
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The fourth year is largely tech- 
nical and includes a number of elec- 
tive courses from which the student 
may choose, being guided, of course, 
by his counsellor. In the required 
courses, the business and legal as- 
pects of building are studied. Con- 
tracts are given special attention. 
Job management, planning, and 
cost accounting are included, and 
the design of houses, groups, and 
farmsteads are undertaken. 


ADMISSIONS ON SELECTIVE BASIS 


SINCE many more applications 
for admission have been received 
each year than could be accepted, 
no efforts to stimulate interest in 
any of the curricula have appeared 
to be appropriate. It now seems 
that the peak in demand for higher 
education has been seen, however, 
and by another year it may be pos- 


sible to admit a larger proportion | 


of those who apply. 


Admissions will continue to be | 


on a selective basis, those being 
given preference who seem most 


likely to succeed. Preparatory 
school records, various kinds of 
tests, previous experience, and 


other pertinent facts concerning 
applicants are given careful com 
sideration. The first selections for 
admission in September, are usually 
made in March. After the quota} 
filled, applicants are accepted only 
to replace withdrawals. 
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"AS IS" IS BETTER 


We have always felt it far better 
to build the house as found in the plan 
book than to incorporate a grist of 
changes, churned up by Tom, Dick 
and Harry, which ruin it in the end. 
Here is a case where as is seems to 
prove the point. Says our Roving Re- 
porter: 

“Louis Lauerman, of New Athens 
Lumber Company, New Athens, IIl., 
drove me around his town a few days 
ago, primarily to see a new addition 
of the city for development. We also 
looked over some of the new homes 
being built. 

“His comments were interesting. 
With every prospective builder, he 
tries to have a plan selected, then in- 
sists on no alternation. He gives as 
his chief reason the fact that the 
average small town carpenter always 
thinks he knows how a house should 
be built—and what constitutes both 
good construction and good design. 
The result is usually a monstrosity. 

“He tells me his customers quite 
frequently ask him: “How does it 
happen that the houses you furnish 
always look so much better than the 
average?” Also, he says they are hav- 
ing more people come to them with 
this thought—here is what we would 
like. You show us how to build it. 

“Here is a dealer who has found 
that as is is better than some other 
way.” 


It may seem a strange time to 
talk about competition but there 
is now more of it than ever, 
as we shall see when demand 
and supply are again more 
nearly in balance. 


* * a 


SEARS' FIGURES ARE 
ASTOUNDING 


According to the present rate of in- 
crease in Sears Roebuck’s sales the 
big mail order house will be the third 
largest industrial enterprise in the 
United States at the end of ’48. At 
the beginning of ’47 it was in sixth 
place. 

It is interesting to note that if 
Sears reaches the third spot, as pre- 
dicted in the August issue of 
“Fortune” magazine, it will put two 
retail concerns in second and third 
places. First place is, of course, held 
by General Motors, while second place 
is occupied, believe it or not, by A & P 


grocery stores. Who would have 
guessed it! 
48 
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It doesn’t seem so long ago 
when the mail-order house 
“threat” was in its infancy. 


of * * 


625 PLUS 2 MILLION 


At the moment Sears is operating 
something like 625 branch stores in 
47 states that average over $2 million 
in sales annually but this, of course, 
is only part of the story. Mail orders 
still constitute an important part of 
the day-to-day activities of the im- 
mense company which now has 7 mil- 
lion customers on its catalog list, and 
issues seven editions per year. Inci- 
dentally, you have to be a regular 
buyer to stay on the list. 


* * of 


Of a truth it may be said that 
Main Street has become Chain 
Street. 

ae 2K 


SEARS' MERCHANDISING 
"MUSTS" 


Sears avoids Main Street in build- 
ing new stores of which there re 
many. Since the war the intrepid 
management has invested $93 million 
in new establishments, all of which 
are away from the congested part of 
town where parking is a major prob- 
lem. One of the musts that tops Sears’ 
merchandising list is ample parking 
space which is played up prominently 
in its advertising. Other services 
which are featured heavily: “Open 3 
nights a week” and “Installment sell- 
ing.” 

4 * * 


25 percent of Sears’ sales are 
made on the installment plan 
and this percentage is said to 
be much greater in the building 
materials department. 


* * % 


ONE-FOURTH IS A BIG BITE 


Sears doesn’t carry the installment 
notes according to “Fortune”. They 
are sold without recourse to banks al- 
though Sears collects the monthly in- 
stallments in order to maintain as 
many contacts as possible with cus- 
tomers and maintain satisfactory re- 
lationships. Sears guards its cus- 
tomer good will with meticulous care. 
Doesn’t want any hard-boiled financial 
institutions getting tough ... knows 
how to make the slow pay folks, or 
those who are temporarily short, come 
through with the money. Most cus- 
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tomers look upon the big mail-order 
house as a sort of a guardian angel 

. always willing to lend a hand in 
time of trouble—a major achievement 
in customer relationships following a 
long period of shortages in many lines 
of merchandise when it was necessary } 
to return millions of dollars to cus- § 
tomers, $135 million in ’47, $255 mil- 
lion in ’46. Prewar average $10 mil- 
lion. Today the supply situation is 
such that most prewar articles are 
back in the catalogs. 


*  * * i 


Sears is selling more building 
materials each year... regards 
the market as a vast potential /| 
sales opportunity. b 





* ce * 


NOONDAY NAP 


Seems like a far cry from the days} 
when President Coolidge used to} 
stretch out on a sofa in the White! 
House and take an afternoon nap. 
Today’s big rush may be all for the! 
good but we doubt it. A more leisure- 
ly pace would be much more pleasant!” 
and get us just as far in the long run. 7 
The noonday nap of the Gay Nineties 
was really a grand affair. Too bad’ 
more of today’s business can’t enjoy 
the luxury. It beats a couple of 
Martinis and a heavy lunch followed 
by several hours of frantic phone calls 
and split-second appointments. 


a 





* co co 


Nations, companies, individuals 
have become exceedingly com- 
plex. Wonder what we have 
gained. 

* ok oo 


SPECIES STORY 


Best story of the week, so far a% 
we are concerned, was sent to th 21 





“Saturday Evening Post” by one Pfc 
Roger Wood, who received $100 for i 
“Mebbe” you won’t double up whe 
you read it but it gave us a chuckle 

“When Calvin Coolidge was abot! 
to leave his home for the Whit 
House,” says Private Wood, “his Ne’ 
England neighbors arranged to pre 
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sent him with a handmade rake ij in n 
remembrance of his devotion to th Kilns 
old farm. They got up quite a cer A 

mony, and during the course of it tyg“CCu 
amateur orator who was to make tl in a 
presentation devoted some time * years 


discussing the qualities of the hickor 
wood from which he said the rah 
was made. “Hickory,” he concludey 
with a flourish, “is like our Presidet'§ 
sturdy, strong, resilient, unbroken. § 

Then he handed the rake to 
Coolidge, and the audience leaned f0' 
ward in anticipation of a gracell 
speech of acknowledgment. For 
long moment Coolidge examined 
rake. He seemed to be reaching ft 
just the right words of gratitude. 7 
ally he looked up. 

“Ash,” he said. 
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TOUGH and TENACIOUS-- 


just like Dierks SWEET GUM flooring 
with magic WOODLIFE treatment 
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When customers need low-cost floor- Now Dierks offers tough, tenacious, 
ing that’s tough, flooring that never gum flooring treated with WOODLIFE 
quits, recommend Dierks sweet gum —the magic life-lengthener that’s toxic, 
flooring. The interlocking grain resists moisture-repellent. 
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Be the first to offer your customers 
We know, because we use it at Dierks this new long- 





























e White mills, where flooring must support : 5 

on nap. heavy equipment io hs and day out. oe eee BUY CUM, 
for the There Dierks sweet gum flooring has _— " ? 

. leisure- (a stood up year after year without hav- us quote you vs TOUGH: 
pleasant : ing to be replaced. today. 
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Our Blade Book Packaging makes sales of extra wood 
seraper blades easy. They step up sales by discouraging 
the sales of single blades. 



















nbroken. @ bail If you are not familiar with our Wood Scraper Assort- 
ake to My nsuit us on your next ment deals, ask for full particulars. For faster sales 
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atitude. B & COMPANY THE FLETCHER-TERRY CO. 


BISMARCK, MISSOURI 357 SOUTH ST. FORESTVILLE, CONN. 


and better profits, specify FLETCHER. 
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WOOD SCRAPERS e GLASS CUTTERS ® PUTTY SOFTENERS 




























BUILT 


} BEK MAN Propucts MERCHANDISER 49 











Hundreds of progressive builders 
are already using... 


STA-TITE 


STEEL BRIDGING 
FOR woopD JOISTS 








You can count on profitable repeat orders 
because 


STA-TITE JOIST BRIDGING ... 


1. Cuts contractor’s labor costs in half. 


2. Half-hard stock permits ye to flex 
slightly, assuring firm, even floors for 
years to come. 

3. Can be readily used in old homes as well 
as new; easily and quickly replaces old 
wood bridging. 

4. Comes in two sizes for use with 2x8 and 
2x10 joists spaced 16 inches on center. 
10-inch size also used with 2x12 joists. 

5. Only one nail used at each end of each 
piece; saves 200 nails per average house. 

6. Patent flanges bite into joists when nailed 
so bridging tightens as joist shrinkage 
occurs. 

Write us today for complete details. Don’t 

miss out on this eres. fireproof, profitable 

line of steel joist bridging. 


SOME JOBBER TERRITORY STILL OPEN 
Beloit Steel Industries, Inc. 


307 CITY HALL BLDG., ROCKFORD, ILL. 















( Here's the one that 
WON'T SHRINK 


This modern plastic in 
powder form makes 
lasting repairs in tile, 
wood or plaster. Pays 
dealers a bigger profit. 
SELLS BETTER because 
it WORKS BETTER. 


WILL NOT SHRINK 
STICKS AND STAYS py 
4 




















Most dealers report: 
“Our sales of Dur- 
ham’s Rock - Hard 
Water Putty keep 
doubling, year -after 
year.” What’s more, 











5] DONALD 
DURHAM 












COMPANY 
Durham’s Rock- ; 
Hard Water Putty on a 


gives you by far the 
best profit-margin on 
any product of this 
nature. Use it yourself, and you u'll quickly 
see why it sells.so fast, and repeats so regu- 
larly. Many patching materials may shrink, 
fall out or chip off. Durham’s Rock- Hard 
Water Putty does not shrink. Absolutely 
not. It sticks and stays put. You can saw or 
chisel it, paint or polish it to a velvet smooth 
finish. Easy to use. Keeps indefinitely. So 
economical. Just mix with water as 
needed. ¢ Packed twelve 1-lb. cans or four 
4-lb. cans to case. Keep some of each on dis- 
play. Available in 25, 50, 100-lb. drums for 
industrial users. 


The PLASTIC Repair Material 
in POWDER Form 




















Magic Mirror on the Door 


The Magic Mirror Door Detec- 
tive makes it possible for private 
home, apartment and hotel resi- 
dents to see right through their 
closed door and easily identify any 
caller outside. The caller sees only 
his own reflection in a shiny mir- 
ror and never knows he is being 
observed. Easily installed in any 
wood or metal door, of any thick- 





ness, the Door Detective features 
an exclusive, domed back with in- 
side automatic safety lock and in- 
visible speaking slots which per- 
mit two-way conversation through 
the closed door. Three models are 
available. All can be had in either 
satin brass or chrome to match 
door fittings. For further details 
write Magic Mirror Associates, 
Inc., Dept. AL&BPM, 687 Third 
Ave., New York City. 


Revolving Corner Cabinet 


As necessary materials for mod- 
ernizing kitchens, bathrooms, etc., 
are now more plentiful, owners of 
residence property are turning to 
lumber and supply dealers for plans 
for their proposed changes. This 
Handy Mandy revolving corner 
cabinet can be a valuable sugges- 
tion in bringing that dead corner 
in a U or L shaped kitchen to the 
housewife’s finger tips. The cab- 
inet has two revolving shelves 
27%,” in diameter, supported on 
3 ball bearing rollers, eliminating 
the obstructionable feature of a 
center shaft. The measure over 
all, front to back, is 2914” permit- 
ting it to pass through a 2-6 door. 
Photograph shows drawer and shelf 
arrangement of cabinet before in- 
stallation, and cabinet completely 
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Company, _— AL&BPM, Galion, | 
Ohio. 


Sterling Announces New 
Equipment Rental Plan 
for Dealers 


A new and profitable equipment % 
rental plan for lumber & building” 
been an-§ 
nounced by the Sterling Tool Prod-§ 


products dealers, has 
ucts Company, manufacturers of 
portable sanding machines. Dealers 
report that in addition to direct 
profits from the rental of machines, 


customer traffic in their stores and§ 


sales of related items such as sand 
paper, paint, filler, paint remover, 


brushes, scrapers and miscellaneous} 


hardware items have shown 3 
steady increase. The plan is com 
plete in all details. It includes free 
promotional and advertising mate 
rial in the form of streamers, cout: 
ter and window displays, handbills 
newspaper mats and rental forms, 
All promotional material is avail 
able without charge from the com 
pany. For further informatio 





























installed in kitchen. Write for a} 
Handy Mandy, it is always easier | 
to sell the customer by showing} 
her the actual unit—Galion Cabinet | 





















17: 



















» for aff 
; easier 
showing | 
Cabinet 
Galion, 


uipment § 
building" 








pen al-y 
ol Prod- 
irers off 
- Dealers 
o direct} 
rachines,§ 
ores and§ 
as sand 
removel, 
ellaneou' 
shown 29 
1 is com: 
udes fret 
ng mate| 


ars, COUl| 
handbills; 
al forms§ 
is avail 
the com) 
formatioy 








BERMAN 








DEALER SERVICE 


Iucludes.. 


The Compact Plywood Mer- 
chandiser Shown Here, . . 





AETNA’S 


Free Newspaper Advertising 
Mats... 


Plans for Customer's Home 


Furniture Making. . . 


Free Engineering Advice. . . 





Well Informed and Courteous 
Sales Force. .. 


siti i atitiiliiaiiannainsll 


One of the Largest Warehouse Stocks of Veneer and Ply- 
wood to Supply You. . . 


Prompt Shipment of L.C.L. and Carload Orders. . 
All Shipments Properly and Protectively Packed. . . 


PLYWOOD — PLYWELD — VENEERS — 
DIEBLOX — PLASTIC SHEETS 
TILEBOARD — DECO-PLY — GLUES 
SEALERS — JOINT FILLERS — BLEACHES 
INSULATING MATERIAL 
For the latest descriptive stock list giving species, sizes, 


prices, and other valuable information on items listed above, 
and many others— 


Write Today for the FREE— 
NEW PLYWOOD BUYING GUIDE, AETNA’S “TELEPLY TICKER” 


Aetna Plywood & Veneer Company 


1732 Elston Ave. Phone ARmitage 6-7100 Chicago 22, Illinois 


Branch Warehouses: Grand Rapids 4, Mich., Richmond, Va.— 
Sales Offices: Detroit, Mich., Milwaukee, Wis., Indianapolis, 
Marion and West Lafayette, Ind. 



















Now in stock 
for immediate 
delivery 


Cold Rolled 
CHANNEL IRON 


34," 300 Ibs. per M Lin. Ft. 
16’ or 20’ lengths; 20 pes. per 
bundle. 
11," 475 lbs. per M Lin. Ft. 
16’ or 20’ lengths; 10 pcs. per 
bundle. 

Painted only. 
One item in the complete . 
line of PENMETAL Piaster- 
ing Accessories which enable 
to meet every need of 
r customers. You know 
‘N METAL LATH and EX- 
~'DED METAL MESH, 
ow get acquainted with 
‘METAL PLASTERING 
ESSORIES. 


bret eid Ct 


Send for catalog 
and details of our 
100% Dealer policy 


Yrs General Sales Offices: 





Fu 205 East 42nd Street, New York 17,N. Y. 


Boston 
Detroit 


New York 
Indianapolis 


Philadelphia 


Seattle 


| District Sales 
Offices 


Dallas 


Parkersburg 


Yel Macelilatias) 


iaelalelay 





Parkersburg, W 
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PENN METAL COMPANY, INC. 


Chicago 





Los Angeles 


VQ. 






NEW BAYLAUN 
PHILIPPINE MAHOGANY PLYWOOD 


Here is one of the finest products we 
can offer—beautiful economical BAY- 
LAUN panels’. . . from hand-picked 
Philippine Mahogany logs . . . easy to 
work ... takes any kind of finish... 
no bleeding .. . no grain rise . . . yet 
priced comparable to common woods. 
Available in stock sizes including 4’ x 8’ 
panels. A superior general-purpose ply- 
wood—1,," to 34” thickness. 


BUILDING PRODUCTS HEADQUARTERS 


PLYWOODS... all kinds and sizes 

KITCHEN CABINETS . . . Westbilt made 
for tailored kitchens 

DOUGLAS FIR DOORS... for new building 

BIRCH FLUSH DOORS...for modern 





styling 
GARAGE DOORS. . . overhead doors, one 
or two-car 
KITCHEN CABINETS PANELING . . . Armstrong’s Monowall 


and Stanwall hardwood 
INSULATION . . . Armstrong Fiberglas 
MONSANTO CHEMICALS... Rez, 

Plasterez, Lauxtol A and others 


QUALITY @ SERVICE 


FIDDES-MOORE 
& COMPANY 


205 W. WACKER DRIVE, CHICAGO 6, ILL. 
Telephone CEntral 6-5875 TWX-CG 797 
Prompt Shipment from Hammond, Ind. 





DOUGLAS FIR 
DOORS 

















One KNOX Builder Sold 


"KNOX QUALITY BUILT HOMES" 


on opening day 


If you can qualify as 
a KNOX Builder, write, 


KNOX CORPORATION 


Thomson, Georgia 


Over fifty years in the home 
building and lumber industry. 











WHAT’S NEW? 


write the Sterling Tool Products 
Company, Dept. AL&BPM, 1340 
North Milwaukee Ave., Chicago 22, 
Ill. 


Book on Marketing 
Plastic Wall Tile 


The Tile-Rite Co. has available 
a 36-page book intended to help 
dealers in the marketing of plas- 
tic wall tile. Novel in the design 


of the book are die cut pages which 
picture one illustration for a com- 
bination of advertisements to meet 
varying branches of tile selling. 
Each ad is adapted to institutional 
copy, advertisements for the tile 
applier, advertisements for the 
dealer who sells over the counter 
for consumer use. The book also il- 
lustrates how the original illustra- 
tions may be incorporated into the 
advertising of department stores 
and that of other dealers. Dealers 
interested may have a copy by ad- 
dressing the Tile-Rite Co., 5505 St. 
Clair Ave., Dept. AL&BPM, Cleve- 
land 3, Ohio. 
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“OLD TIMERS” 


No "green wood" on this rugged team. 
Here is job-tested logging equipment 
that has proved itself with top per- 
formance under any conditions. New 
requirements and modern design have 
resulted in up-to-date adaptations of 
the old reliable machines. For further 
information about lasting service, 
economy, and speed of production, 
write, phone, or come in today! 


HYSTER winches, sulkies, skidding pans 
and rigging; DISSTON chain saws; 
CATERPILLAR diesel engines. 


TRACTOR & 
MACHINERY CO.» 
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Roof Adhesives, Coatings, 
for Individual Problems 
Abesto roof 
adhesives and 
coatings have 
been established 
for many years 
as one of the 
better cold roof- 


ing materials § 


for built-up 
roof construc- 
tion and resur- 
facing work, 
Careful formulation with an eye 


to elasticity, in order to allow for § 


roof expansion and contraction— 
natural tight adhesion, for smooth 
even bonding—and low chemical 
activity, to give a high resistance 
to oxidation has made Abesto roofs 
capable of maximum service and 
minimum maintenance cost. Vary- 
ing amounts of high-grade asbestos 
fiber have been added to this liquid 
base to make three different con- 


sistencies—Abesto Fiberated,) 


Abesto Semi-Plastic, and Abesto 
Plastic. These materials have been 
designed to meet the several require. 


ments for thickness best suited to} 


individual roofing problems, All con- 
sistencies retain the characteristics 
of elasticity, adhesion, and wear 
that identify the original liquid. 
For further details write Abesto 
Manufacturing Corp., Dept. AL& 
BPM, Michigan City, Ind. 


Pipe Mending Cement in 
Stick Form 
Plumber KRAK-Stik is a posi- 


tive seal for repairing split soil} 


pipes, sandholes, cracked pipes, 
gaskets, etc. Even pinholes are 
completely sealed. It stops the leak 
instantly while the liquid runs 
through the pipes under pressure 
or remains in the container. It as 
sures a positive seal for water, gas, 
acids, brine, etc. All that is re 
quired is to rub the stick heavily 
over any crack or leak in pipes, vats 
and other liquid containers. Plumb- 
er KRAK-Stik makes a_ positive 
seal for any leak, even in ordinary 
water pipe splits that occur because 
of freezing temperature. Pipe sul 
faces do not have to be prepared 
for application. The product is 4 
handy, fast and clean pipe-mending 
cement in stick form. It is als 
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said to be an excellent caulking 
» compound. Literature and samples 
roof ™ may be obtained from the manu- 
and ® facturers, Lake Chemical Co., Dept. 
have ® AL&BPM, 607 N. Western Ave., 
blished @ Chicago 12, III. 
years | 
of the | 
d roof- 
aterials |} Reynolds has entered the archi- 
ilt-up @tectural field with a complete line 
mstruc- Mof standard shapes in extruded 
resur- @aluminum, including thresholds, 
work, @ window sills, jambs, moldings and 
an eye @stools; handrails with balusters 
low for Mand finishing shapes; base mold- 
ction— Mings; copings; facia and gravel 
smooth stops. Orders for these items are 
hemical Bnow being scheduled for early de- 
sistance @livery. After January 1, these 
to roofs Mitems will be stocked by a nation- 
ice and @wide distributor organization with 
Vary- warehouses in approximately 50 of 
asbestos the largest cities in the United 
is liquid States. The line will also be ex- 
ont con- tended to cover many other items 
rated, @such as door jambs and related 
Abesto @shapes. For further details write 
ive been |§ Reynolds Metals Co., Dept. AL& 
require- BPM, 2500 S. Third St., Louisville, 
suited to MKy. 


Reynolds Announces Line of 
Standard Architectural Shapes 



























All con- © 

‘teristics |F1t's Kitchen Magic 

nd wear 

1 liquid The story of the Youngstown 

, Abesto @Xitchenaider cabinet sink as a la- 

pt. AL& por saving device is told in a new 

{ ight-page booklet now available to 

‘oungstown Kitchen dealers. En- 

Miitled “It’s Kitchen Magic”, the 

| - @Pooklet compares old dishwashing 

. a posi-| : ‘ . : 

split soil ie ethods with dishwashing in a 
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Kitghenaider. Heavily illustrated, 
the booklet describes many of the 
features found in a Kitchenaider, 
and emphasizes the point that the 
unit replaces the old fashioned sink. 
Another piece of literature for 
Youngstown dealers is an envelope 
stuffer on the Mullinaider kitchen 
waste disposer. It urges the home- 
maker to ask her dealer for a home 
demonstration of the unit. For de- 
tails write Mullins Manufacturing 
Corporation, Dept. AL&BPM, War- 
ren, Ohio. 


Porto-Sprinkler Unit 

This portable lawn sprinkler, 
with five adjustable sprinkler 
heads, can be set up in any desired 
position to reach all parts of the 
lawn, flower gardens, shrubs or 
trees. Sprinkler heads are spaced 
nine feet apart starting from faucet 
coupling. These individually con- 
trolled sprinkler heads have simple 
sprayer cap that turns the heads 
off or on, and regulates size of 
spray. By simply turning off the 
heads the Porto-Sprinkler is in- 








to A-Y customers. 
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Good Quality Logs That Mean 
Fine Quality Lumber 


, ee is fortunate in having a: stand of un- 
usually fine Ponderosa Pine timber — which is maintaining a 
flow of excellent quality logs to the mill—enabling us to main- 
tain a flow of exceptionally fine quality Ponderosa Pine lumber 


Yard Stock, Factory Lumber 
Mouldings, Industrial Items 


Member Ponderosa Pine Woodwork | 





Alexander-Yawkey Lumber Co. 


Members Western Pine Association 





Prineville, Oregon 
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stantly converted into 50 feet of 
lightweight plastic garden hose. 
For complete details write Ameri- 
can Extruded Products Co., Inc., 
Dept. AL&BPM, 1023 N. LaBrea 
Ave., Hollywood 38, Calif. 


Interchangeable Blade Shaper 
Cutters for Redford All-Purpose 
Tool 

The Redford new interchange- 
able blade shaper cutters for indus- 
try and the home workshop, are 
adaptable to all standard shapers 
with % inch diameter spindle; also 
adaptable to conventional shaping 


in drill press chuck. Blades are 
securely locked in holding héads. 
Faces of blades are easily stoned 
for sharpening. The cutters are 
designed to be used with the 
new Redford multi-purpose ma- 
chine shaper-jointer-planer-sander. 
Write for illustrated folder. Red- 
ford Machine Co., Dept. AL&BPM, 
1744 Clairmount, Detroit 6, Mich. 


Pactra Lacquer in Ratio-Pac 
Pactra is now shipping a Ratio- 
Pac consisting of 12 colors in 3 
dozen bottle units. The Pac con- 
tains 7 bottles of black gloss to 3 





Acme Steelstrap and Acme 
methods save time, reduce 
damage and pilferage 


Lumber companies throughout the 
country are reporting money-saving 
results with Acme Steelstrap and 
Acme methods. 


W. M. Carlton, Manager, Dix 
Lumber Company, North Cam- 
bridge, Massachusetts, says, “We 
have now been using your (Acme) 
strapping machine for several months 
and like it very much. We use it to 
strap together materials ; 
that when loaded are hard 
to hold with ropes or chains 
—such as very smooth 
boards, stripping and 


flooring.” 















NEW YORK 17 
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ATLANTA 





Ekco Products Company of 
Chicago, writes, “We will continue 
to have our lumber packaged and 
strapped (with Acme Steelstrap) be- 
cause we can unload 262 board-feet 
per man-minute as against 10 board- 
feet per man-minute when loaded 
loosely in a boxcar.” 


You, too, may be able to realize 
important savings like these with 
Acme Steelstrap and Acme methods. 
For details, write for the free book- 
let, “LUMBER ‘Bound to get there’ FROM 
MILL TO jJoB.” Or ask that an Acme 
Shipping Specialist call on you direct. 


STRAPPING DIVISION 


ACME STEEL COMPANY 


2808 Archer Avenue, Chicago 8, Illinois 


Fork truck easily handles 
lumber ‘‘Bound to get 
there" with Acme Steel- 
strap. Less danger of per- 
sonal injury—correcttally. 


ACME STEEL CO. 
CHICAGO 


CHICAGO 8 LOS ANGELES 11 
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of mandarin red, and different 
quantities of the numerous other § 
colors. These proportions are based 
on an exhaustive survey of a year’s 
reorders giving an accurate pic- 
ture of which lacquers moved fast- § 
est. One 38 dozen bottle “Ratto- 

Pac” or unit of Rainbow lacquer 

(name of this particular line) is 

accompanied by a free counter dis-|] 
play carton. Pactra lacquer is saia} 
to be excellent for covering all 

types of unfinished furniture. For 

information write Pactra Chemical 

Company, Dept. AL&BPM, Los 

Angeles 13, Calif. 


Stairlevayor Cuts Floor 
to Floor Material Handling Costs 


Assuring increased material han- 
dling ease between floor levels at 
low cost, the new Stairlevayor fea- 
tures simple, inexpensive installa- 
tion, increased operational ease, 
100% security at all times, and 
adaptability to a wide range of 
uses and applications. Complete in 
itself the Stairlevayor is quickly 
installed by any contractor. Can 
be used as a lift in any open space 
or over present stairway. Pushbut- 
ton control at every floor level en- 
ables it to pay for itself through 
elimination of a_ trained. operator. 
Not restricted by the necessity of 
fixed and expensive shaft space, the 
Stairlevayor can even be mounted 
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R O L i O F F “The Active Truck Is the Money-Maker” 
LUMBER TRUCK BEDS Since 1918 


Complete Beds Shipped KD.. 
EASILY MOUNTED 
Write for Catalog & Prices 











Anaconda Copper 
Mining Co. 


Lumber Department 


Bonner, Mont. 


Manufacturers of 


Ponderosa Pine, Fir and 
Larch Lumber 


| eee ee 


RAINY LAKE LUMBER CO. Ltd. 


AY-10s Olle 
2020 Chicago Title & Trust Bldg., CHICAGO 2, ILL. 


Selling the Products of J. A. Mathieu, Ltd. Rainy Lake, Ont. 











Al Clements Dumber Co. 


MANUFACTURERS & WHOLESALERS e DOUGLAS FIR LUMBER 
Industrial and Housing Materials 


EUGENE, OREGON P. O. BOX 908 PHONE 5640 TWX NO. EG 49 
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outside the building, fire-escape- 
wise, for increased speed in mate- 
rial handling between trucks and 
second-floor or basement space. For 
details write The Moto-Flow Com- 
pany, Dept. AL&BPM, Bay City, 
Mich. 
Modern Window Coverings 
Insulation by Reflection is a 12- 
page booklet describing modern 
window coverings. The booklet dis- 
cusses the scientific technique of 
combining heat and light control to 
assure maximum comfort and max- 








imum efficiency in plants, stores, 
offices and homes. For a copy of 
the booklet write Aluminum Vene- 
tian Blind Company, Dept. AL& 
BPM, 7461 South Chicago Ave., 
Chicago. 


Foamglas Insulation for 
Low Temperatures 


The Pittsburgh Corning Corpor- 
ation has issued a new four-page 
brochure on the use of Foamglas 
cellular glass insulation for low 
temperature work including cold 
storage applications. Being of 











GEL 


_— 









UMBERGOMPANY 


THERN PINE A 
—_ MIXED CAR 
N 61 YEARS 
LUMBER 
Sales Office — KELTY 











ND HARDWOODS | 
S A SPECIALTY 2 
OF SERVICE.TO aa 


DEALERS 
s, TEXAS 








dried stock is Dowicide dipped. 


MILEY, 








MIXED CARS 


Few concerns can match Lightsey Bros. 
mixed car service. While we regularly ship 
straight cars in all items, for the mixed car 
buyer we offer an unsurpassed assortment. 
Lightsey products will meet any grade in- 
spection. They are well-manufactured and 
carefully loaded. Over 80%, of our prod- 
ucts are scientifically kiln dried. All air 


When you want quality, specify Lightsey. 











In ONE 
Car We Can 
Ship: 


N. C. Pine 
Hardwoods 
Cypress 
Including 
Hardwood trim 
and 
End-Matched 
Pine, Oak, 
Maple, Gum 
Flooring 











Member: 


Southern 
Pine Assn. 


National Oak 
Flooring Mfrs. 


ERTL IRR E 
SOUTH €AROLINA 
ONE OF THE OUTSTANDING OPERATIONS OF THE SOUTH 





National 
Hardwood 
Lbr. Assn. 
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true glass construction, Foamglas 
is impervious to moisture, odor- 
less and vermin proof. When in- 
stalled according to the manufac- 
turer’s specifications it is said to 
retain its original insulating effici- 
ency permanently. For copies 
write Pittsburgh Corning Corpora- 
tion, Dept. AL&BPM, 6382 Du- 
quesne Way, Pittsburgh, Pa. 


Automatic Weigher 

The M-118-D Automatic Weigher 
is a new addition to the line of 
weighing machines manufactured 
by Streeter-Amet Company. It is 
styled to harmonize with office sur- 
roundings, yet is designed for 
rugged service in the dust and 
moisture of heavy industrial opera- 





- —— 









tions. This weighing machine is”: 
capable of automatically printing ‘ 
and visually indicating dormant: 
loads with rapidity and accuracy. 
The capacity is from 1,000 lb. to 
100,000 lb. An illustrated circular 
has been prepared showing the gen- 
eral construction in detail and the 
many advantages of this new auto- 
matic weigher. For copies write 
the Streeter-Amet Company, Dept. 
AL&BPM, 4101 W. Ravenswood 
Ave., Chicago 13, IIl. 


New Directory of West 
Coast Lumbermen's Assn. 
Where to Buy, a new directory 
of members of the West Coast Lum- 
bermen’s Association, dated July 1, 
1948, is available. The new direc- 
tory supersedes that of January 5, 
1948, and contains new listings of 
10 mills and 48 officials not pre- 
viously shown. As an index of 
growth in productive capacity, it 
is noted that 20 mills report an in- 
crease. Additional facilities listed 
are new dry kilns by 9 mills, 3 new 
gang saws, 6 new lath mills, 6 new 
planing mills and 1 new timber 
sjzer. The new directory lists mills 
manufacturing Douglas fir, West 
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HOLT HARDWOOD CO. 


Manufacturers of 


MAPLE @ BIRCH © BEECH © OAK 
STRIP © BLOCK 
and 
HERRINGBONE 
FLOORING 


BROOM HANDLES 
GRADED SAWDUST 


® 
High Grade Northern Hardwoods 
1 
Custom Kiln Drying 


a 
Member: MPM A NHL A NHR A 


OcOnTO, WISCONSIN 

















OMAK-KWALITY 


Window, Door and 
Cellar FRAMES 


Trim, Mouldings, Casing, Base. 
Finish Lumber. Furniture Spe- 
cialties, Etc. 

















District Sales Representatives 


Mr. R. F. Taylor Mr. H. M. Tripp 

No. 24 Welwyn Road P,- . Box 

Great Neck, L. L., Mal Lake te 
New York 








Crystal Lake, Ml. 








Member Western Pine Assn 
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Air View of Our Plant 


Ath Your Wholesaler 
for OUR Lumber 


1" Kiln Dried Yellow Pine 
FLOORING, BOARDS, SIDING, ETC. 


W. M. McGOWIN LBR. CO. 


PINE APPLE, ALABAMA 



























































Wholesalers 
California 


REDWOOD 


Dry common grades immediately available 
Ample stocks V-Rustic 
Only band-sawn lumber 
Graded strictly to Redwood Association rules 


* 


TIME 
PACIFIC COMPANY 


Ohio at Sixteenth — Richmond, California 
Teletype: RICHCAL 64 Cable Address: TIPACO 


Producers 












* 


Price List Available On Request 
Mixed Car Shipments — 3 to 6 Weeks 


Combinations of Grades, Sizes, Patterns 
Billed On Each Grade 


FROM REDWOOD MILLS IN THE CALIFORNIA 
REDWOOD EMPIRE 

















Coast hemlock, Sitka spruce, West- 
ern red cedar and other West Coast 
species. Outlined for each mill are 
the species available, the equip- 
ment used and the types of lumber 
manufactured. Also listed are log- 
gers, timber-fabricating companies, 
wood-treating and fabricating com- 
panies, and a manufacturer of wood 
pipe. Copies of the directory may 
be obtained without charge by 
writing the West Coast Lumber- 
men’s Association, 1410 S. W. Mor- 
rison Street, Portland 5, Ore. 


Tylac Co. Presents 


play Tylac super cement and Tylac 
wax base polish. The center space 
permits storage space for the vari- 
ous metal moldings. At the top, 
both sides, are built-in racks for 
sales folders and price lists. Full 
information on the product and the 
many dealer helps available to deal- 
ers and distributors may be had by 
addressing the Tylac Company, 
Dept. AL&BPM, Monticello, II. 


Wooster Issues New Catalog 

A new catalog lithographed in 
three colors and describing the full 
line of Wooster Foss-Set Paint and 
Varnish brushes has just been re- 
leased to the trade by The Wooster 
Brush Company. Wooster Catalog 
No. 98 lists 97 different lines of 
brushes in various sizes and shapes 
for the application of all types of 
finishes, together with _ special 
brushes for special purposes. The 
catalog describes both the Wooster 
line of all pure bristle brushes and 
14 lines of the company’s nylon 





New Display Stand 


The new Miracle Walls by Tylac, 
point-of-sale store display stand is 
now ready for distribution to deal- 
ers and jobbers. It has beauty, eye 
appeal, sales appeal, sturdiness and 
a complete line of full width actual 
Tylac wall board samples in all col- 
ors and patterns. The panels are 
movable—permitting a full view of 
each sample. There are 18 colors 
and four modern patterns display- 
ing the complete range in one easy- 
to-show unit. The display is done 
in natural wood finish, both front 
and back. The back panel has a 
number of built-in features. At 
the base, space is provided to dis- 





brushes. Copies of the catalog may 
be had by writing The Wooster 
Brush Company, Dept. AL&BPM, 
Wooster, Ohio. 


New Issue of Reference Book 


The November, 1948 issue of the 
Reference Book of the Lumber- 
men’s National Red Book Service 
is just off the press. It is the 134th 
issue of the Book, which is a semi- 
annual consolidation of that serv- 
ice’s twice-a-week bulletin of 
changes in the lumber and wood- 
working industries. Lumbermen’s 
Credit Association Inc., Chicago 5, 
Ill., and New York 5, N. Y., pub- 
lishers of this service, advise that 
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ARCH . DOUGLAS FIR - WHITE FIR” sri 
CEDAR - LODGEPOLE PINE 


Western Pines and associated woods are well manufactured, 
carefully graded, and ee | seasoned in accordance with the 
high standards long established and sustained by member mills. 


WESTERN PINE ASSOCIATION 


Yeon Building, Portland 4, Oregon 
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DEALERS 


Romomber / 


Every cellar, garage, cistern, 
pool, milkhouse, stable, pen 
and dairy barn needs THORO- 
SEALING, to keep water out 


of the walls. 
44 


4 \ AN Y 
WATERPLUG .. to stop the leaks 
THOROSEAL. to fill & seal the surface 
QUICKSEAL . for a beautiful finish 


. 


THE THORO SYSTEM Products make friends, 


new customers and a substantial profit for the dealer 


If your contractor, homeowner 
or others have 8 problem with 
water or dampness, The 
THORO System will correct 
and solve the problem. 


WRITE FOR DEALER PLAN 
AND DESCRIPTIVE CIRCULARS 


STANDARD DRY © 


Box X, New Eagle, Penna. 
Telephone Monongahela 67 





November 20, 1948, AMERICAN LUMBERMA® & 





it 





ae 
en 

























; 
t 
E 
f 











Ponderosa Pine Lumber 
Sugar Pine Mouldings 
White Fir, Incense Cedar Cut Stock 


Tarter, Webster & Johnson, Inc. 


No. 1 Montgomery St., San Francisco ‘ P. 0. Box 1731, Stockton, Calif. 














THE NAME SILVER LAKE stamPeD ON EVERY FOOT 
@ PACKED IN CARTONS @ 


LOWER PRICED GRADES 
EDDYSTONE 
PELHAM 
NUCORD 
BENGAL 


SILVER LAKE CO. } Choncreccrce, Gcorsie 


Sold through Regional Distributors 


=~ 


TWIN HARBORS LUMBER COMPANY 


Aberdeen, Washington 











Manufacturers and’ Distributors of all 


WEST COAST WOODS AND SHINGLES 











SHEVLIN-McCLOUD LUMBER COMPANY| 


{ Successors to Shevlin Pine Sales Company } 
DISTRIBUTORS OF 








SELLING THE PRODUCTS OF 


SPECIES 
THE MeCLOUD RIVER LUMBER GHEVLIN PINE 
COMPANY ‘USU PONDEROSA PINE 
McCloud, Calif. Reg. U. S. Pat. Off. 





(PINUS PONDEROSA) 


'E SHEVLIN-HIXON COMPANY EXECUTIVE OFFICE 







Bend, Oregon 


' mber of the Western Pine Associa- 
‘ortland, Oregen. 












m3) 





1604 Graybar Bidg. 
Lexington 2-9117 


900 First National Soo Line Building 
MINNEAPOLIS, MINNESOTA 


DISTRICT SALES OFFICES:: 


NEW YORK CHICAGO 





SUGAR (Genuine White) PINE 
(PINUS LAMBERTIANA) 








1863 LaSalle-Wacker Bidg 
Telephone CEntral 6-9182 


SAN FRANCISCO 
1030 Monadnock Bidg. 
Exbrook 2-7041 
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as compared with the previous 
issue there are an unusual num- 
ber of changes affecting the vari- 
ous branches of the industry in- 
cluding many newly listed saw- 
mills, some of which are brand 
new sources of lumber, others are 
mills which have resumed their 
operations. Also, there are listed 
numerous changes in_ business 
classifications as well as in credit 
ratings. 


Improved Powder 
Chimney Sweep 


Chimney Sweep, a_ nationally- 
distributed soot destroyer, has been 
improved both in function and in 
packaging. A new formula is 





claimed to be twice as effective 
in the removal and prevention of 
soot in coal and wood-burning fur- 
naces, stoves and fireplaces. Each 
application is now individually 
packed in handy envelopes for max- 
imum ease of use. The new product 
is available in one and three lb. 
sizes. There will be no change in 
Liquid Chimney Sweep, which is 
designed for use in oil burners. 
Write the G. N. Coughlan Co., Dept. 
AL&BPM, West Orange, N. J., for 
price list. 


The Speed Saw Clamp 


A saw clamp that will grip the 
entire length of a hand saw—a 
full 30 inches—and excellent for 
holding band saw blades, is now 
offered by The Speed Corporation, 
makers of the Speed Handle and 
the Speed Saw Filer. The new 
tool makes saw filing easier, faster, 





and fills an important need for car- 
penters, saw filers, wood workers, 
and hobbyists. The gripping edges 
are ground to hold the entire length 
of the saw true and to eliminate 


all vibration while filing. The 
operator can work from the heel 
to the tip without having to shift 
the saw. The clamp can be attached 
or released from a work bench 
in 15 seconds or less so can be kept 
out of the way when not in use. 
For further information write The 
Speed Corporation, Dept. AL&BPM, 
2025 N. E. Sandy Blvd., Portland, 
Ore. 


Matched Aluminum Cabinets 


A new line of competitively 
priced matched aluminum cabi- 
nets, including an exclusive 
knocked-down wall type which the 
consumer can carry home under 
his arm, is being shipped to deal- 
ers by Hotpoint, Inc. Established 
acceptance of aluminum in the kit- 
chen, light weight combined with 





durability to facilitate installation 
soundproofing of doors and drawer- 
fronts, adjustable shelves, and bal: 
bearing roller slides are listed by 
the manufacturer as outstanding 
dealer-selling features. The new 
cabinets are available in wall, base 
and sink types and can be used with 
fillers to fit any combination of 
kitchen appliances. The scribing 
filler is used against a blank wall 
and is cut to fit the contour of the 
wall. The intermediate filler is 
used between two cabinets, while 
the corner filler is used in place 
of the corner base cabinet where 
certain space limitations exist. For 
further information write Hotpoint 
Inc., Dept. AL&BPM, 5600 W. 
Taylor St., Chicago 44, Ill. 


Zim Twins 


Zim, Twins, a single wall unit, 
combines can opener and jar opener 
for opening all food containers. The 
can opener opens all shapes of cans; 
the jar opener opens anything that 
has a cap. Each opener folds out 
of the way when the other is in use. 
Choice of white enamel or chromi- 
um finish. For further details 
write Zim Manufacturing Co., Dept. 
AL&BPM, 3037 Carroll Ave., Chi- 
cago 12, Ill. 


























CRYSTAL SPRINGS, MISSISSIPPI. 
“In the Heart of the Deep South” 


P. O. Box 391 


Phone 169 


C. .E. Klumb Lumber Company 


C. E. (ROY) KLUMB, Sr., Owner 


Wholesale Lumber Distributors 


An Experienced Lumber Service That Knows the 
Producer's Problems and the Buyer's Needs. 
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PRACTICAL PLANS 
FOR MODERN HOMES 


PRACTICAL PLANS FOR MODERN HOMES contains 5! 
actual photos and floor plans of real houses that have 
been built and proven successful. 


Has dozens of helpful ideas on selecting the lot, choos- 
ing the proper home design and arranging finances. 


Blue prints and specifications of every design are avail- 
able from American Lumberman. 


Special prices on quantity lots of these booklets to deal- 
ers. Single copies only 50c. 


AMERICAN LUMBERMAN, INC. 
139 N. Clark St. 


Chicago 2, Ill. 
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Current Statistics on 
Output and Distribution 

Lumber shipments of 399 mills reporting to the 
National Lumber Trade Barometer were 8.7 percent 
below production for the week ending October 30, 
1948. In the same week new orders of these mills 
were 17.4 percent below production. Unfilled order 
files of the reporting mills amount to 36 percent of 
stocks. For reporting softwood mills unfilled orders 
are equivalent to 21 days’ production at the current 
rate, and gross stocks are equivalent to 58 day’s pro- 
duction. 

For the year-to-date, shipments of reporting iden- 
tical mills were 0.4 percent below production; orders 
were 2.4 percent below production. 

Compared to the average corresponding week of 
1935-1939, production of reporting mills was 48.2 
percent above; shipments were 38.3 percent above; 
orders were 36.2 percent above. Compared to the 
corresponding week in 1947, production of report- 
ing mills was 3.2 percent below; shipments were 15.3 
percent below; and new orders were 20.6 percent 
below. 


Southern Pine 


Production of Southern Pine by the 101 mills re- 
porting to the Southern Pine Association for the 
week ending October 30, 1948, amounted 17,634,000 
feet. This was 7.55 percent above the three year 
average. Shipments for the week totaled 16,920,000 
feet or 4.05 percent below production for the same 
period. Orders placed during the week amounted to 
15,229,000 feet. This was 13.64 percent below pro- 
duction for the week. 


Western Pine 


The 97 mills reporting to the Western Pine Asso- 
ciation for the week ending October 30, 1948, cut 
68,176,000 feet. The same week a year ago the cut 
amounted to 69,550,000 feet. Shipments were 62,- 
005,000 feet compared to 67,433,000 feet for the same 
period last year. Unfilled orders at the end of the 
week stood at 160,791,000 feet compared to 161,591,- 
000 feet a year ago. Gross stocks at the end of the 
week stood 721,184,000 feet. 


In the Lumber Centers 


BALTIMORE—With West Coast inventories pil- 
Ing up, fir is being received here much cheaper than 
two weeks ago. One shipment, just received by rail, 
was delivered for $83.50 per M for No. 1 common & 
better, of which 10 percent was No. 2. This dimen- 
Sion ‘tock is at least $5 to $8 down. Clear fir, 2 and 
3-inca material, B & better with 10 percent of it D, 
also s down. 2x 12’s now are delivered here at $140 
ber ‘I, and 3-inch at $155. These prices are down 
$10 » $15 from the latter part of October. Clear 
vert. al grain fir has shown no weakness. Generaily 
Most of the West Coast fir arrives here via boat, 
but ' e shipping strike has tied up this traffic. The 
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for Chritimas Gifts 
THE LIVING BEAUTY OF NATURAL WOOD 


Inlay Pictures — Wood Mosaic Masterpieces — Twenty- 
four to choose from — Handmade of rare, precious woods 
from all over the world — Applied on 5%” plywood plaques 
— Many matching sets — Sizes from 10” x 14” to 16” x 
25” — Very reasonably priced — Supply limited. 


Write Today for ILLUSTRATED BROCHURE & PRICE LIST. 





PLYWOOD & VENEER COMPANY 


1732 Elston Avenue, Chicago 22, Illinois 
Phone ARmitage 6-7100—Teletype C. G. 305 
Branch Warehouse: Grand Rapids 4, Mich. 
Sales Offices: Detroit, Mich.—Milwaukee, 
Wis.—Indianapolis, Marion, West Lafayette, 
Ind.—Richmond, Va. 




















WOODLIFE _ 
TOXIC WATER 
REPELLENT 


TREATING 
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Helps You Sett... FINE FLOORING 


Long lasting, good looking—no bulging or cupping floors—no 
open joints, no grain raising. WOODLIFE water repellency 
assures beautiful appearance. WOODLIFE toxicity means 
freedom from decay (rot), termites and powder post beetles. 


WOODLIFE treated flooring means customer satisfaction and 
profits for you. 


Protection Products Mfg. Co. 


Mirs. of CHEMICAL PRESERVATIVES Since 1921 
Research Laboratory and Plant KALAMAZOO, MICH. 
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Logged in 1936-1937 
HARDWOODS e@ WHITE PINE © HEMLUCK 


Our sustained yield forest management policy for 
the past thirty-five years is providing for curren: 
needs of today and future demands of tomorrow. 


DEFEND YOUR TRADE 
with 


MENOMINEE INDIAN MILLS 
Neopit, Wisconsin 


QUALITY LUMBER 








Air-dried Kiln-dr.:eo 





















One of the large 
Pacific Northwest manufact- 
urers of stock fir millwork 
invites your immediate inquiry 
by phone, wire or air mail. 

ANY WOODWORK ITEM IN CARLOAD LOTS 


Pe eTRIM+FRAMES+ DOORS 
Ong 
E MILLWORK 


3201 FREMONT AVE. SEATTLE 3, WASH. 
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LUMBER MARKET 





Southern pine market for the most part is holding 
firm, but No. 2 common, arriving here via truck, is 
down. Shipments of 2x10’s now are around $72 
and 2x 12’s at $75. Yard operators with a good vol- 
ume of industrial business see prosperous days con- 
tinuing. The election results assure steady govern- 
ment spending, they say. 


KANSAS CITY—The easiness in the Southwest- 
ern lumber market is becoming more apparent as 
retailers continue ot back away from mill offeriags. 
Soft spots are appearing with more regularity and 
on the average prices are 5 to 10 percent under the 
levels of two months ago. At an auction of 36 
million feet of lumber at Memphis, prices went from 
$8 to $10 under the prevailing prices for comparable 
stock at Kansas City. About the only lumber that 
has not been reduced is B & btr clear boards used 
for flooring and finish. Prices still are holding 
from $175 to $185 a thousand, as plywood mills still 
bid up for clear logs. But D clears have slipped as 
much as $30 a thousand in the past 30 days. No. 
1 boards are not moving quickly, and resistance is 
manifest even at slightly lower levels. The 1x6 
was quoted at $70; the 1x8 at $75; the 1x10 at 
$76. In dimensions stock, the 2x4 air dried price 
was $65 to $70; 2x6 at $64 to $74; 2x8 at $66 to 
$76, and 2x10 at $80. 


SEATTLE—tThe shipping strike, now nearly two 
months old, is gradually cutting into production. One 
estimate is that it has accounted for ten percent of 
the output of mills with some 20 waterfront plants 
down part or all of the time. Other factors affecting 
production have been favorable. There have been 
no fires this Fall and weather conditions have gen- 
erally been good. Shingle production is about the 
same. These mills have been very little affected by 
the strike. Demand-prices—Big mills have had good 
business in uppers and dimension at firm prices. Low 
grade dimension is being cleaned up. Small mills 
have been dumping some lumber. While the market 
has held firm there are evidences of weakness in 
items other than uppers, dimension and structural 
timbers. High grade uppers move at $170-180 and 
low grades especially D sell from $90-130. Dimen- 
sion is firm at $55-60 and boards bring $50-55. 
Structural timbers are very firm and the price has 
advanced about five dollars, bringing $80-90. The 
shingle market is quiet with prices probably averag- 
ing a little weaker than when last reported. 5X sell 
at $8.50, $4.25 and $2.25. Perfections at $10.50, 
$4.75 and $2.40. One millman reported some mills 
are also closing due to lack of business and ail have 
small order files. The shipping strike, while not 
affecting shingle production, has cut off a lucrative 
Hawaiian market. Supply—Local yards continue to 
keep stock low for fear of being caught with high 


priced lumber on a falling market. Some uppers are. 


in supply. Dimension is moving well in the Seattle 


areas. Principal building activity is construction of' 


some large apartment houses. 
building sales are not large. 


Industrial and home 
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STILL MOST POPULAR! 


“Tower” 42” Edger 


now equipped with 
1. Roller or Ball Bearings 


2. One Front and Two Rear Feed Rolls 
3. Front and Rear Pressure Roll 


STRONG — RIGID — DURABLE 


For Information and Prices, Write 


This shows the husk and front table of the No. 10 pr ther ny 


MICHIGAN 
TOWER 42-inch Edger, the rear table is not shown. The R. J. Tower Iron Works (Since 1889) 
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DEPENDABLE QUALITY 
Oregon Lumber Co. P . 


Baker, Oregon \ FLOORING J 





Ber are tt 


vm HARDWOOD 
FLOORING 


Pioneer eastern Oregon mill—in operation 59 


years. Under our sustained yield plan of opera- 
tion, the past 59 years of performance is just Oak-Beech-P ecan-Ash 


a starter for future delivery of our products. 


In straight cars or mixed with air dried 


oO Yellow Pine Boards and Dimension. 
Best of manufacture. Satisfaction that 
Manufacturers will bring you back for more. 


For prompt attention on your needs phone or write 


Miller & Company, Ine. 


Hardwood & Yellow Pine Lumber. 
SELMA, ALA. and JACKSON, TENN. 


Selma LD 9910 — Phones — Jackson 1885 











Famous “John Day” 
Ponderosa Pine 





















“COME ON BABE" says Paul Bunyan 


“We may need you yet,” Paul remarked to his Big Blue Ox. 
“Machinery is O K but we'll keep you just in case.” Year round 
production taxes Paul Bunyan’s ingenuity. 


PAUL BUNYAN LUMBER CO. 


TRADE-MARK 


= 
aeatsen 
as58 


REGISTERED 


ii 
Manufacturer and Distributor Ny g 
Ponderosa Pine White Fir Incense Cedar % , 
SUSANVILLE CALIFORNIA : 
N 
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Simpson Logging Co. Purchases 
Coast Redwood Plant 


The Simpson Logging Company, 
Seattle and Shelton, Wash., has pur- 
chased the sawmill plant and timber 
of the Coast Redwood Co. at Klamath, 
Calif. The Woodfiber Division of 
Simpson Logging Co. has recently 
taken over the distribution of Carney 
Pacific Rockwool Co., for seven west- 
ern states. Simpson Logging Co. is one 
of the pioneer logging and lumbering 
concerns of the Puget Sound region. 
It manufactures insulating board 
products at Shelton, Wash. Until re- 
cently these insulating board products 
have been marketed in 11 western 
states exclusively. However, the com- 
pany is now opening up distributors 
throughout the country. 


Otis Johnson Elected President 
of California Redwood Assn. 


Otis R. Johnson, president of Union 
Lumber Company, was elected presi- 
dent of the California Redwood Asso- 
ciation at the October meeting of the 
board of directors in San Francisco. 
Other officers elected were: Fentress 
Hill, president of Northern Redwood 
Lumber Company, vice-president, and 
Selwyn J. Sharp of the Association 
staff, secretary-treasurer. 


Directors of the association are: 
H. M. Hink, Dolbeer & Carson Lum- 
ber Company; H. A. Libbey, Arcata 
Redwood Company; G. B. McLeod, 
Hammond Lumber Company; Mr. 
Johnson and Mr. Hill. 


Newest recruit on the California 
Redwood Association trade promo- 
tion team is “Redwood News,” an in- 
formative house organ that folds con- 


veniently to 84x4 inches, handy for 
mailing or carrying. Designed to in- 
crease the “understanding and appre- 
ciation of the unique usefulness and 
rare qualities” of redwood lumber, 
“Redwood News” is to be published 
quarterly for distribution to archi- 
tects, building materials dealers and 
other trade factors. Copies may be 
obfained without charge from the 
California Redwood Association, 405 


Montgomery St., San Francisco 4, 
Calif. 


Lindas Lumber Co. Honors 70th 
Anniversary with Community 
Celebration 


The Lindas Lumber Co., 
Wichita, Kans., last month 
was host for a community- 
wide celebration in honor 
of the 70th anniversary 
of the founding of that 
business by John Lindas. 
The town of Pawnee Rock, 
Kans. where the celebra- 
tion was held, was jam- 
packed during the entire 
day with an_ estimated 
3,000 people who attended 
the parade at 11 a.m., as 
well as the afternoon and 
evening programs. 


Eighteen floats depicted 
the progress of the com- 
munity and some of its 
early historical scenes. 
Top prizes for the best floats went to 
the American Legion, 20th Century 
Club, and the LaRoca Club. In games 
between the riders, after the parade, 
The Great Bend Saddle Club was vic- 
torious over rival members of the 
Larned Saddle Club. 


Rev. Charles Kitch of Winfield gave 


the afternoon address, stressing the 
subject, “Producing an American,” in 
which he related the growth and 
history of the lumber company and 
its founder, John Lindas. Ed Lindas, 
his son, was there for the day and 
photographers had a hey-day posing 
him with a mammouth replica of a 
birthday cake bearing 70 candles. 


Delightful entertainment in both 
the afternoon and night shows was 
provided by Dr. Lloyd Shaw’s square 
dancers from his Cheyenne Mountain 
high school in Colorado Springs. Nine 
couples demonstrated every kind of 
early American dance. The Kuhns, 
D. Forrest and Lynn, gave their feats 
of magic at both shows, and the 
night program featured a minstrel 
show by the Edwards County 4-H 
group. A public dance was the con- 
cluding event. 


Busiest man was Henry Swatos, 
long time manager of the Lindas yard. 
Attired in a stiff shirt with brilliant 





THE American Legion float depicting mammoth birth- 
day cake in honor of the Lindas Lumber Co.’s 70th 


Anniversary. 


flashing vest reminiscent of the old 
days, he was everywhere greeting the 
old and young and welcoming the 
officials of the Lindas Company of 
Wichita and the personnel from their 
20 lumber yards who were in Pawnee 
Rock for the day. (From the Great 
Bend Tribune.) 








service. 
ground, qualifications, age, etc. 


Write to: 





WANTED: Secretary - Manager 


for Retail Lumber Dealers Assn. 


Prefer a man 35 to 50 years of age with organizing 
ability, strong personality and a working knowledge of 
the retail lumber business. A good position for the right 
man. Present manager is retiring after 13 years of 
In replying give complete details of back- 


Detroit District Retail Lumber Dealers Assn. 
13544 Woodward Ave., Suite 200, Detroit 3, Mich. 
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THE ORIGINAL BUILT-IN MAILO-BOX 


in Harmony with the finest of Modern 
Architecture 


* 


Fits any wall thickness 


* 


Wide ranges of designs and fin- 
ishes to conform with any type of 
outside hardware trim. 


Manufactured By 


Penn-Greg Manufacturing Co. 
2608 Bloomington Ave., Mpls. 7, Minn. 


—— 
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Vain. Unseleeted Birch 


SIZES 
Widths 12” to 32” in 4 inch Steps 
Lengths 12” to 72” in 4 inch Steps 


WISCONSIN LAMINATING COMPANY 


CHILTON, WISCONSIN 


WILL NOT WARP 











LUMBER for SALE 


HARDWOODS SOFTWOODS 
DOMESTIC and FOREIGN 
VENEERS PLYWOOD 


LARGE STOCKS IN ST. LOUIS YARDS 
Write, Phone or Visit 


FRY-FULTON LUMBER CO. 


154 Carroll St. ST. LOUIS 4, MO. 
CEntral 5250 




















PLANER and JOINTER KNIVES 


- also high speed knives and molding cutters 
i. the woodworking industry. 


‘TAYLOR-STILES & CO. 


Riegelsville, New Jersey 


Western Agents: 
Hall & brown. W. W. Machine Co., St. Louis. Mo. 











BRITISH COLUMBIA 
) | LUMBER and SHINGLES 


Douglas Fir @ Western Red Cedar 
Hemlock © Spruce - 


Are in Position to Make Prompt Shipments 


THURSTON LUMBER CO. LTD. 


Wholesalers and Manufacturers 
Metropolitan Bldg., VANCOUVER, B. C. 
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Soundbilt is a name that stands for quality in plywood. 
As the name itself implies, Soundbilt is a well-manufac- 
tured, soundly produced plywood. It comes from fine, old- 
growth logs. It is made in a modern plant. Soundbilt is 
a name you'll be hearing more about from now on. 


et SOUR 
PLYWOOD, /ve. 


230 EAST F STREET @ TACOMA, WASHINGTON & PHONE MAin 0179 















“SHER = 
for 


Sewéice” 


WHOLESALE 
wu WESTERN PINES 
ll DOUGLAS FIR 
Wi WEST COAST HEMLOCK 
@% RED CEDAR SHINGLES 


With a group of excellent mill connections. our or 
ganization is prepared to offer exceptional] service :n 
West Coast Woods to a few additional customers. 
Let us demonstrate. 


Edward J. Sherman Lumber Sales 
Board of Trade Building 


PORTLAND 4, OREGON 
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Your Friendly Helper 


hard hitting Bill Ding 
campaign covers a variety of items 
and services. Feature illustrations 
are 2 col. wide. Each is complete 
with hand-lettered copy a part of 


Modern, 


the mat. 


Write for complete details about 
exclusive rights in your town. 
























Here’s a big repeat item of top quality 
Diamond Points are packed in a new package 
which prevents breaking of “sticks.” They are 
made by an exclusive Red Devil process from 
especially hard metal, treated against corro- 
sion. Come stacked in strong sticks of 100 points 
each to fit driver. 


Two SIZES 
No. 1 Diamond Points 
3/8” long for No. 1 Red 
Devil Diamond Point 
Driver. 5,000 points (50 
sticks) to a package. 

No. 2 Diamond Points 


Driver. 4,000 points (40 
sticks) to a package. 











Kyanize Color Recipes Provide 
Paint Specifications for 
Magazine-Featured Rooms 


Details of the Kyanize Color Recipe 
promotion were discussed at a lunch- 
eon meeting held recently at the Park 
Lane Hotel in New York. Kyanize 
Color Recipes provide definite paint 
duplicating the 
schemes of magazine- 


specifications for 
paint color 





ATTENDING the luncheon-conference as 
guests of The Boston Varnish Company 
were the group shown above: from 
American Home, Marion Mayer and Mary 
Monze; from Better Homes & Gardens, 
Rita Morris; from Country Gentleman, 
Lora Stone; from Good Housekeeping, 
Helen Sells and Truman Henderson; 
from House Beautiful, Frances Heard, 
Laura Tanner and James Fitch; from 
Household, Marjorie Shuler; from House 


featured rooms. Because they form 
this direct connecting link between 
the magazines’ editorial pages and 
the readers’ homes, the magazine 
staffs are cooperating closely with 
The Boston Varnish Company in this 
program. Kyanize Color Recipes are 
sent to Kyanize dealers each month 
covering rooms in current magazines, 
and are free to dealers and to con- 
sumers. 





& Garden, Helen Kelly, Fay Hines, Jane 
Thomson and Albert Kornfeld; from 
Ladies’ Home Journal, Henrietta Mur- 
dock, Elizabeth Goetsch and Margot 
Pierce; from Mademoiselle’s Living, Eli- 
nor Hillyer; from McCall’s, Elizabeth 
Matthews; from Today’s Woman, Dor- 
othy Wagner; from Woman’s Home Com- 
panion, Harriet Burket and Ada Bessie 
Swamm; from Retailing, Miss Berlin. 





Mistletoe Wholesale Co. 
Completing New Kiln 

Mistletoe Wholesale Co., Inc., Med- 
ford, Ore., at its Ashland remanufac- 
turing plant, is just completing a new 
Moore dry kiln in a building of pumice 
and cement block construction. Build- 
ing includes pitched, gable roof of 
same material in special cast, re-in- 
forced slabs with beveled joints. It is 
said to be the first time this construc- 
tion has been used for building dry 
kilns. 


New Building Supply Firm 
in Bridgeport, Conn. 

The Burghart Sales Corporation, a 
newly formed lumber and building 
supply company, is located at 875 
Central Ave., Bridgeport 8, Conn. The 
firm is handling a full line of building 
materials. 


Del Loma Lumber Co. Completes 
Re-manufacturing Plant 


The Del Loma Lumber Co., with 
Brice M. Stokes of the Stokes Lum- 
ber Co., San Francisco, as president 
has completed its new re-manufactur- 
ing plant at Anderson, Calif. Among 
the new installations are a cement 
block, North Coast “Direct-Flo” dry 
kiln, installed by C. M. Lovsted & Co., 
Seattle, sorting table, with dip tank 
to protect lumber which may go into 
the year for air-drying and a resaw. 
The plant is served by a spur track 


for spotting railroad cars. Other offi- 
cers of the new corporation are: N.C. 
Bowden, vice-president; B. L. Davis, 
secretary-treasurer; N. R. Walter, as- 
sistant secretary-treasurer. 


Architects at Producers’ Council 
Meeting See Newly-Designed 
Framing for Double-Paned 
Windows 


The window-sash industry showed 
its new postwar products and the an- 
swer to some bottlenecks in residen- 
tial construction before more than 300 
architects of the Chicago area meet- 
ing November 5 under auspices of the 
Producers’ Council in the Hotel Black- 
stone. 


The showing was the first informa- 
tional meeting on the council 1948-9 
program, with Libbey - Owens - Ford 
Glass Company as host. It summar- 
ized for architects the results of sev- 
eral years’ cooperative effort between 
sash manufacturers and glass makers 
to give the customer the full benefit 
of Thermopane insulating windows in 
all types of construction. 

More than 30 new types of window 
sash were shown. Architects said 
some were revolutionary in their 
methods of operation. A new center- 
pivoted sash, which makes it possible 
to reverse even a large Thermopane 
picture window for cleaning both sides 
from the inside, or for ventilation 
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BURNER with 
CONE GRATE 


*Burns 25% More 
*With 75% less smoke and 
cinders. Fool proof 
We Also Build 
BOILERS —5 TO 1200 H.P. 
TANKS and STACKS 


STRUCTURAL STEEL 
FABRICATORS 


MFRS. FLANGED & DISHED HEADS 


We Stock 
Straight & Bent Boiler Tubes 


SEATTLE BOILER WORKS 


Now in Our New Larger Modern Plant at 5237 E. Marginal Way 
SEATTLE, WASH. 
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AIR DRIED AND KILN DRIED PINE 7 


AIR DRIED 


HARDWOODS 


KILN DRIED POPLAR 


EXCLUSIVE SELLING AGENTS: 


Yost-Blackwell Lbr. Co., 
Ozark & Enterprise, Ala. 


~ 


Notasulaga Lbr. Co., 
Notasulga, Ala 


i PINE PLUME LUMBER CO. 


BELL BUILDING, MONTGOMERY, ALA. 
ESTABLISHED 1899 
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JAMES W. SEWALL COMPANY 


Consulting Foresters 


MAIN OFFICE: 


OLD TOWN, MAINE 


Phillips & Benner 
Ruttan Block, Port Arthur, Ontario 
Established 1910 


POLES and 
PILING 


Goodwin Johnson Ltd. 


Metropolitan Building 











Vancouver, British Columbia 




















KIRBY 


Lumber Corporation 


@ Yellow Pine 
@ Southern Hardwoods 


rn 


“A Wood for Every Purpose" 
KIRBY BUILDING HOUSTON, TEXAS 








“Is it as Good as Kirby's?" 




















George F. Becker Edwin A. Brengle 


MILLWORK 
DISTRIBUTORS 
COMPANY 


General Offices & 
Warehouse: 


2 N. Kresson Street 
BALTIMORE 24, 


MARYLAND 


IMMEDIATE 
SHIPMENT 


Midico Window Units. 
White Pine Complete. 
Prices start $10.55 up. 


Combo. Doors Bronze 
Wire, 8 lights glazed 
@ $14.75 up. 


6 Rsd. Panel Doors & 
2 Panel Doors, Fir, 

















Send For Lists 





H. B. Jordan, Gen. Mgr. C. M. Jordan, Treasurer 


* 


CLARKE COUNTY LUMBER MILLS 


WHOLESALE FOREST PRODUCTS 


Manufacturers Boxes, Shooks, Pallets, 
Crating and Fabricated Items. 





General Offices: 
THOMASVILLE, ALABAMA 
Phone: L. D. 167 


834 Maccabees Bldg. 
DETROIT 2, MICHIGAN 
Phone: TEmple 1-6201 








SAWMILL MACHINERY 


MANUFACTURERS of a complete line of sawmill ma- 
chinery . . . PORTABLE MILLS . . . BAND MILL 
CARRIAGES ... EDGERS ... TRIMMERS. . 
SHOTGUN STEAM FEEDS... STEAM NIGGERS... 
LOG STOP AND LOADER . . . AUTOMATIC FEED 
TABLE FOR PLANING MILLS. WRITE FOR CATALOG 
AND “POWER HOUSE.” 


‘anes Tj he <> 


MACHINERY “QOOIL 


MILL SUPPLIES 


701! 











‘iLDING Propucts MERCHANDISER 












Nationally 
Advertised 





Packaged, 
Labeled and Sealed 


To you who have been patiently 
standing in line awaiting deliveries 
of SUPERCEDAR- our production 
is at last increasing. While in fair- 
ness to all we must continue for 
the present on allotment basis, we 
are hoping to achieve reasonably 
good service in the near future. 
GUARANTEED th. Spectacular Pentsup 
90% Red Heart Demand for SUPERCEDAR 
or Better te oy gratifying 7 
eaier, reserve space tor 
100% Oil Content io °i, your pied 5 are 
going to make it availa- 
— ble to you as rapidly as 

conditions will permit. 


Product of 


GEO. C. BROWN & CO. 


GREENSBORO, N. C. 
LARGEST MANUFACTURERS OF 











AROMATIC RED CEDAR IN THE WORLO 


ATTENTION! 
YARD MANAGERS 





DON’T WORK EXTRA 
TONIGHT 


Send that plan to us for personal- 
ized changes. Fees as low as $25.00 
paid by your customer. Quick serv- 
ice. No added expense to your 
overhead. 


WRITE FOR DETAILS. 


Lumberman’s 


Plan Service 
120 Machin St., Peoria 5, Ill. 














70 


when necessary or desirable, attracted 
considerable attention. 

Then there were awning-type sash 
which enable a series of panes to 
swing open together or individually 
by pivoting at the sides, fully con- 
trolled by mechanical regulator from 
inside. 

H. M. Ives, manager of Thermo- 
pane sales for Libbey-Owens-Ford, 
said the new window-sash information 
had been correlated for the architects 
for the first time in one package. 


Masonite Corp. to Acquire 
80% of Marsh Wall Stock 

Masonite Corporation, manufac- 
turer of hardboards, plans to acquire 
ownership of at least 80% of the out- 
standing stock of Marsh Wall Prod- 
ucts, Inc., of Dover, Ohio. Among 
the many hardboard processors in the 
country, Marsh is one of the largest. 

Eugene Holland, president of Ma- 
sonite, said completion of the pro- 
posed transaction will mark Mason- 
ite’s entrance into the business of ap- 
plying decorative finishes to the hard- 
board it manufactures. 

Marsh is currently producing panels 
in many plain colors and in horizontal 
line and tile patterns. Other patterns, 
such as marble and wood which were 
suspended in the war period, will go 
back into substanstial production as 
soon as the current expansion pre- 
gram is completed. 





Appointments and 
Promotions 





Charles E. Nail has been elected to 
the advisory board of Lumbermens 
Mutual Casualty Company. Mr. Nail 
is president of Lumbermens Mutual 
(Fire) Insurance Company, Mans- 
field, Ohio. 


Gordon E. Tomb has been appointed 
manager of sales, Tel-O-Post Division, 
Brainard Steel Co., Warren, Ohio. Mr. 
Tomb, in his new position, will be re- 
sponsible for the sale of Tel-O-Posts, 
as well as other items produced by the 
company for the building products 
field. He will make his headquarters 
at the home office in Warren. 


John F. Hall has been appointed dis- 
trict engineer in charge of the New 
York Office of the Portland Cement 
Association, according to a recent an- 
nouncement by Frank T. Sheets, asso- 
ciation president. Mr. Hall succeeds 
E. M. Fleming, whose request for re- 
tirement was granted November Ist. 
Mr. Fleming has been a member of 
the Association staff for more than 
22 years. As district engineer, Mr. 
Hall, under the supervision of re- 
gional manager M. J. McMillan, will 
direct field promotion in the states of 
Connecticut, New York and New 
Jersey. 


Appointment of H. Roy Walton, of 
New York City, as assistant eastern 
sales manager for The Upson Com- 


pany, Lockport, N. Y., was announced 
by Harry R. Shedd, vice-president 
and director of sales of The Upson 
Company. “This is a new post which 
has been created as part of the ex- 
pansion program which is being car- 
ried out this year by the company to 
provide more personalized service to 
Upson jobbers and dealers,” Mr. Shedd 
said. Mr. Walton’s new duties will 
bring him into frequent touch with 
Upson jobbers and dealers in the six 
New England states. Together with 
H. E. Oesterreich, Upson eastern sales 
manager, Mr. Walton will make his 
headquarters at the New York branch 
of the company at 101 Park Avenue. 


Goodyear Tire & Rubber Company, 
Akron 16, Ohio, has just released for 
distribution the 12th edition of its 
booklet, “The Story of the Tire,” 
which answers many questions about 
the development and manufacture of 
tires. 


George Haiss Mfg. Co., Inc., New 
York City, division of Pettibone Mul- 
liken Corp., Chicago, announces the 
appointment of S. DeVries as exclu- 
sive sales representative for the new 
Haiss line of material handling equip- 
ment in the state of Connecticut. Mr. 
DeVries’ address is P. O. Box 31, Mill- 
dale, Conn. The complete line of 
newly-redesigned HAISS equipment 
which he will handle includes belt and 
drag-line conveyors and car unload- 
ers, package handling conveyors, sec- 
tional conveyors, bucket loaders and 
clamshell buckets. 


Establishment of a Pacific Coast 
Division of Owens-Corning Fiberglas 
Corporation and the appointment of 
L. R. Kessler as its general manager 
were announced by Harold Boeschen- 
stein, president. Establishment of 
the separate division is designed to 
handle construction, manufacturing, 
and sales operations of the company 
in the Pacific Coast area and neigh- 
boring western states. Construction 
of the new Fiberglas plant at Santa 
Clara, Calif., is now well under way, 
and production is scheduled to start 
there in July, 1949, Mr. Boeschenstein 
said. 


OBITUARIES 


Martin Gray, 48, vice-president of 
National Box & Lumber Co., Newark, 
N. J., died Sunday evening, Oct. 24, 
at his home in Elberon, N. J. 


Frederick Jewett Lowrey associated 
with Lewers & Cooke, Limited, Hono- 
lulu, Hawaii, for many years, passed 


away October 19. Since 1879 Mr. 
Lowrey had served successively as em- 
ploye, partner, president and director 
of the firm. 
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